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Chapter 1: Introduction

1.1. SEAS (Schedule Evaluation and Analysis System)

SEAS is the ultimate media planning model that scientifically analyses
and evaluate the efficiency of advertising media plans for all types of
media research. SEAS is particularly well suited for surveys with large
sample sizes.

SEAS makes the task of navigating and analyzing such a complex data
set very easy and fast, allowing the user to quickly home in on important
relationships and produce reports of the findings. SEAS allows the user to
define complex queries of target groups thereby generating well-
tabulated reports, which can easily be manipulated to aid interpretation
of the results.

SEAS includes the Media (i.e. TV, Press, Radio) Reach and Frequency
model for performing schedule analysis of all media related data,
enabling the user to interactively evaluate scenarios to aid media
planning/buying.

Copyright Fan Arab Research Center



seas

1.2. PC Reguirements For SEAS

Windows 9x/2000/XP/NT

Recommended minimum hardware requirements:
Pll 350 Mhz or higher

64MB RAM

HDD with minimum 50 MB free Disk Space

Color Graphic Display Board and compatible monitor

1.3. Customer Support

For technical support call the PARC Software Support Division on
+971 4 3376696 or Fax us on +971 4 33444565 with all your queries.
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Please also visit our web site at: www.arabresearch.com
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Source

@4
H MS can integrate audience information from type of media research.
The media research can be face-to-face surveys, telephonic interviews, television

diaries and people meter systems.

9 ‘

*The face-to-face and telephonic surveys are available in two formats: an average
weekday format, the audience information is available for an average Monday,
average Tuesday and so on; and average day format wherein; the whole week's data
is accumulated and calculated for one day.

ePeople meter and TV diary audience information can be used in three formats:
average day, average weekday and by-date. For the period during which the diary
was maintained, the information can be utilized on a by-date basis.
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The same audience information can be utilized as an average
Monday, average Tuesday etc. The user can view the audience
source information from the list of available countries. By selecting
the country required, the user can select the required study to do
the analysis.

.
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Start Application:

Open Application by double clicking on the icon or NEWSEAS.exe

Schedule Evaluation And Analysis System
Fan Arab Research Centar
Beta “wWer=ion: S .0 .65

el — =R
g RN

I'?
Copyright Pam Srabk Ressearch Centar, 1686888 - 2000 S e a S

Copyright Pan Arab Research Center



Log into the Application:

CEAQ

Schedule Evaluation And Analysis System

Pan Arab Research Center

Login To:

+ At A Glance
Trends
Top Programs
% Scheduling & Planning
% Post Evaluation
# Optimization

User Name: I

Password: I

Login | Cancell

Give User Name /
Password

N
[ CRC

Beta “ersion: 5.0.66
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Main Screen and User Interfaces:

Pan Arab R

Data Availability Last & morths [~ |
Bl snuot

Surveys : v v v [ © REsiia

 Msnsge Survey
. Dpen Survey
0 oo T
E, Export Dt
oL o
| Exit Mpplicstib

Impord Dads

‘‘‘‘‘

Today’s Date D

Explaining Interfaces

1.

o wu

Use “Survey Tree” to open an existing survey or select the survey from survey tree and click on “Open Survey” button from the left side
menu

For creating a new survey use “Create new survey” option from left side menu. Here you can define your survey as per the starting date
and ending date of your desired survey type.

Database to the application is importing from the external data files provided by PARC SEAS Team. For this “Import Data to Survey” option
will guide you.

For Exiting from any form user can use right top corner close button @)

Latest Application is always indentifying by the version controller displayed at the right bottom corner of the main screen.

All Dates used in the application is dd-mm-yyyy formats.

Copyright Fan Arab Research Center



CFEAR

Schedule Evaluation And Analysis System

Fan Arab Resesarch Center

EE Surveys

=< 2010
(=53 Egypt . [

= Egypt Tv Cot 2010 STy Type: L El :
----- =» Egypt Tv Ramadan Survey Market: El
----- =» Egypt Tv Jul 2010

----- =» Egypt Tv Jun 2010 Available Population: a

----- = Egypt Tv May 2010

----- = Eoypt Tv Apr 2010 Data Period: =

----- = Egypt Tw har 2010

..... =» Egypt Tv Feb 2010 Starting Date: 27-10-2010 [odd-rmm-yyyy

----- = Egvpt Tv Jan 2010

..... =» Egyvpt Tv Jan - Jul 2010 Ending Date: 27-11-2010 Cold-rmin-yywy)

=85 Saudi

..... =» Saudi Tv - Oct 2010 [ Create Survey J[ Cancel J

----- =% Saudi Tv - Jul 2010

----- = Saudi Tv - Jun 2010

----- > S 7o ey 2010

----- =» Saudi Tv - Apr 2010

----- = Saudi Tv - Mar 2010

----- = Saudi Tv - Feb 2010

----- = Saudi Tv - Jan 2010

----- =» Saudi Tv - Jan - Jul 2010

Survey Name:

*This option allows user to create custom surveys as per their requirement. When user selects a market system
will display available targets under that market (targets are for a market and it will available universally in all
custom surveys)
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Create Target:

"5 :: PARC - SEAS

hedule Evaluation And Analvsis System

Market: Saudi

i Saudi
=< Socio Factors ol

L = W Gender Pazl=
- e -~ Female

W Occupstion Teenasosrs Femade - Wande hing Te
s hdonthly Housshold Income Pl Sge Corovapy

a raticonality 15 =g

AW Region o5 . S

B Cormmunity B8 Caer

req.of Watching Tw
reg.of Viatching Tw (05.00 - 05.59 Early

reg.of Wistching Tw :09.00 - 11 .53 Mid Morning Target Wartabla:
req.of Wiatching Tw 1200 - 03 59 Atternoon
req.of Yatching T+ 04 00 - 07 539 Late Afternghr

reg.of Viatching Tw (0S.00 - 09.59 Evening

Sroug: 1
Sroup: 1 Cender

25 -

req.of Wiatching Tw (10.00 - 12.59 Late Sroup: 1 Ace = o

req.of Westching Tw (01 .00 - Late MNight Sroup: 1 Mationality = - ati oV
Sroup: 1 hAarital Status = Single
Sroup: 2
Sroup: 2 Sender - Female
Sroup: 2 =] = Z0- 24 yved
Sroup: =2 Mationality = Fational
Sroup: 2 PAarital Status = Single

[ i | =]

A very simple procedyfe of drag and drop can design the target group for your survey

Steps to create a target

1.Select Market from Tree

2.Right Click on Survey Market and choose create Survey

3.Enter Name for the new target

4.Select Socio Factors from the left side tree and drag drop to “Target Variable” area

For deleting simply right click on target and select delete the target from menu
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Open a Survey:

CEAQ

Schedule Evaluation And Analysis System

Pan Arab Research Center
antiany ;20,1 SwrveyMame: EgyptTvRamadanzoto

Survey Type: TV

My Survey Survey Market: Egyvpt

\_J;\' Media Penetration Population: 25,137,000
78] Program tnalysis Sample: 5352

&) Program Grid Starting Date: 11-08-2010
|z Media Trend Analysis Ending Date: 05-08-2010

@ Media Schedule

- Audience Flow -
. - — Available Targets
S TN . 15 - 19 years
| Egypt =
h 20 - 24 years
Male . year

E BB 25 - 29 years

Age 15-24 Il 30 - 34 years

Apge D534 B 35 - 39 years

Ae 35+ 40 - 44 years

Female 20-54 [ ] B 45 - 54 years

= ;I . Over 55 years
&Show Socio Demographics @ Manage Targets Target: Total Population - (5352} Factar: Age 4 I 3 |

The survey you created can open by double clicking on the survey name from the main

screen of the application. This will guide you for further analysis reporting session.
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Media Penetration:

f o I

s E A S 15 Mins Time Segments

Schedule Evaluatio GRP/ReaCh

Pan Arab

January 3, 2011 Analysis of etration

Selected Survey
Egypt Tv Ramadan 2010

Channel Lis

Channel Media Selection

™ Show Zero Reach Channels = 15 Min=

hecia: T sive channel
Market: Egypt o Drama and Comedy [171.95 24 27
Population: 26,137,000 A M'. Arabic Serial Drama and Comedy 149 45 20.89
’ Feligious Channels (12275 1298
Lrabic Serial Drama and Comedy [112.49 15.35
Target: (General comprehensive channel 10173 [16.01
OTH MAINSTREAM Feligious Channels 101 103 1260
Total Population El E] Mile Comedy MTH Arabic Serial Drama and Comedy 54 .92 1362
Samples: 5,352 Al Mass EGYPT General comprehensive channel 5512 519
AU (%61 100 A1 Mehwear MEHWA R (General comprehensive channel S3.27 965
HAY ST Lrabic Zerial Drama and Comeddy 51 .34 516
DFREMAM General comprehensive channel 45539 551
Analysis by: " OTH hdUISIC [Arabic Ser?al Drama and Comedy 39.72 541
Aama Ll Drama 2 P2 O R R A, [Arabic Serial Drama and Comedy

@ GRP . ks = 5 Th CO

" Reach Mooga Comecdy OTH MAINSTREAM
Egypt Ch 2 ERTU General comprehensive channel
E=C ERTU [General comprehensive channel 27 .39 4 92
ART Al Hekayat ART LArabic Serial Drama and Comedy 26 45 556
Resala ROoTeRLE Feligious Channels 25 .50 4 55
Modern Sport Lannels
lggra s

e Selection: Al saudia Lo Time Selection ensive channel

& By Time
By Day Parts

nieddia Selection:
£ Al Media
T Top! 10

2 Seiactad Cnly

Cther Channels =g T=TE

elody drama 2 Movies Cthers 17 .24 2 45

" viesk days . Meiocly biges 5 hMovies srabic 1683 221

£ weekdays + Timeg rotarg@EE Movies Arabic 13.00 1.76
e s ] na |yze Sports Channels 1272 1 62 -

Analyze

eThe basic analysis report can be produced from this session.
eYou can have GRP wise or Reach wise analysis over selected media with the provided time selection.
Time segments can be set as 15 minutes time segments, PARC day parts, weekdays and Weekday + 15
minutes time segment.

eYou can run the analysis over the selected targets (which is available on the right side panel and even
you can create target from this session)

*The out of this report can be converted in to EXCEL or into a GRAPH

Copyright Pan Arab Research Center



Sample report

January 3, 2011 Analysis of Media Penetration
e B B ol Hightiant Criteri fter Zero ) Grs b Export Excel &, Report Criteriz 50 Back
Selected Survey Analysis By GRP 8| Highlight Criteria [~ Filter Zero i Graph [ Export Excel % Repost Criteria @1,08nk
Egypt Tv Ramadan 2010 Channels D600 - 06:14|06:15 - 06:29 06:30 - 06:44 06:45 - 06:58|07:00 - 07:14D7:15 - D7:20 07:30 - 07:44 {07:45 - 07:5% 08:00 - 0814 08: 15 - 0829 08:30 - 05:44 108:45 - 08:50 0=
Medis: T
Market: Egypt A1 Majd Gursan 0.6 0.28 .32 0,32 0.an 0.1 0.9 0.93 114 1112 103 19522
Fopulatian: 25.137,000 &l Rahina i 0.6 04 B3 Do 0.00 0.03 0.0% 15 014 16 045 9
J3C Sports 2 0.0z 0.0z .0z 0oz 0.00 0.0 o0 0.00 0.00 0.00 B.00 0000
Al Mass 0.0 0.0 .01 0.m 0.1 0. .1 0.1 0.06 008 i 00519
Target: J5C Sports +9 i il i 000 0.00 100 a0 0.00 0.00 0.0 .00 000
SO | Panarama A1 Drama .00 000 .00 0.00 .04 004 n.04 .04 (.06 i ik 0.0 g
e D & Eqypt Ch 2 0.0 000 000 0.00 0.00 0.00 000 0.00 0.00 0.00 000 0.0000
Samples: 5352 Bl Haval 0.00 1,06 .00 0.0 A 0.00 (1.0 ] .00 0.00 0.00 .00 0.0034
AL (%) 100 Rotana Cinema 0.00 0.0 n.on 0.00 0.00 .00 .o 0 0.00 0.00 .00 0.0020
Bnalysis by
& GRP
{" Reach
fedia Selection: <
{7 Al Media
CTop) 40
& Solected nly
Time Selection:
% By Time
" By Day Parts
£ yveek days
£ Week days + Time ]
e 7
Bualyze S [ Lr




SCAS
Program Analysis:

CSCACGC

Schedule Evaluation And Analysis System

FPan Arab Res

LR R Y Program Analysis
Selected Surnvey Channel List:
Saudi Tw Apr 2000
Media: T
Mlarket: Saucdi Imnterval: 06:30 - 06:44
Population: 8,250,000 &) Bedaya IR Religious Channels 202 .40 9.56 = || |Imterval: 06:45 - 06:59
MBI 2 hiEI Only movies Carabic and foreign) 145 a5 11 42 Imteryal 0700 - 0714
Al srabia ] =Tes rewws and Political channels 13210 14 31 Imterval 0715 - 07:29
Target: Saudi Ar Ch 1 =a01 Seneral comprehensive channel 12275 513 Irteryal 07350 - 07:44
I — 2l Jazesra Sports o ZEERA Sports Channels 105 .57 ER=r Irtersal: 0745 - O7:589 =
Total Population I_] Iil Rotana Cinema ROT 2 r e, Only movies (Arabic and forsign) a7 .10 T .ar Imteryal: 05:00 - 0814
Samples: 5,600 Al Majd For Qurasn bt 2 I Religious Channels 57 .02 =51 Irteryal: 08:15 - 05:28
AUD (9% 100 MBS Action S Enclizh language Ertertainment 5272 S 51 Imteryal: 05:30 - 0544
= = MBI 4 L= Englizh languags Entertainment 51 .20 S BE Interval: 085:45 - 05:39
Media Selection: Zee aflam DUB.A] MEDLS, CITY Only movies (Arakbic snd foreian] 4007 .34 Interval: 05:00 - 03:14
O Al tedia Saudi Channel 3 =D Sports Channels 47 .52 5.23 Interval: 09:15 - 09:29 -
) Top 10 Tavoor Al Janna IORD AN Kids and Tesnagers Channels Eich 84 5.7 Interval: 09:30 - 09:44
&) Selactad Onl AR bAs Xl =T Canle moesies CArabhic and foreicn 40 Imterval: 09:45 - 09:59

The detail program from each channel can be analyzed at this session either by date

wise or by weekday wise with 15 minute time segments.
The result set will provide you
eProgram Name and details eShare %

*Program date eTotal TV %

e Weekday e ATS % (Average Time Spend)

*Time | e ATS — Time Duration
eDuration eGRP

*Average Rating eShare of GRP on channel
*Reach eShare of GRP on Total TV

Copyright Fan Arab Research Center




Program Analysis: (KSA TV APR 2010)

SEAS

Schedule Evaluation And Analysis System

Pan Arab
sanuangd. 2 Program Analysis
Selected Survey Analysis By: Date wise 2% sort  glll Graph [ Export Excel <X Report Criteria Q Go Back
Egypt Tv Ramadan 2010 [Channels [Program Name Program Date | Day of Week |Starting Time | Ending Time ‘ Duration ‘nvg. Rating"/* Reach % Share % Total TV % | ATS % ’El
Mecliz: T
e A5-09-2010 | Monday 1812 1918 0107 21.24 2591 31.21 53.03 51.95
Populstion: 26,137,000 05-08-2010 Sunday 18:11 19:48 0028 19.67 2415 36.48 6620 81.43
04-08-2010 | Saturday 18:14 18:08 0056 18.92 22.05 78.33 77.83 8582
04-08-2010 | Saturday 18:11 19:43 0033 18.72 18.67 30.84 63.77 a5.17
Target: 03-08-2010 Friday 18:45 1916 0032 18.23 20.37 2857 £5.95 50.96
: 07-08-2010 | Tuesday 18:11 19:15 01:05 18.30 2318 27T 83.50 7893
Total Population Elil 06-09-2010 Monday 19:19 19:49 00:31 17.90 20.23 33.85 59.77 88.47
Samples: 5,352 28-08-2010 | Saturday 19:25 19:58 0025 1777 21.93 35.49 61.79 21.05
ALD (% 100 25-08-2010 | Wednesday 18:27 19:27 01:01 17.73 20.95 2436 85.99 8462
Mega Selection: 02-09-2010 Thursday 18115 19:13 00:59 17.50 21.86 26.39 82.82 80.06
- ?gp”'e”'f‘u 25-08-2010 | Wednesday 19:28 19:58 00:20 17.10 18.67 31.42 59.41 91.58
& Seioied Only 30-08-2010 | Monday 18:19 1917 0059 16.96 21.74 28.67 75.81 TE.01
Analysis by: 01-08-2010 | Wednesday 1817 18:18 01:03 16.58 18,46 2467 75.88 85.20
+ Date wise 07-08-2010 | Tuesday 19:16 19:50 0025 16.01 20.44 32.34 63.22 7833
(C?V‘;%kf;:‘:v‘:‘iﬂss: 30-08-2010 Monday 19:20 19:45 00:26 15.96 17.26 33.91 50.88 97.49
€ g, Wk Wiss 2B-08-2010 | Thursday 20:25 20:58 003 15.90 18.37 40.29 47 .96 52.09
 Month wise 01-08-2010 | wednesday 19:20 19:53 003 15.89 18.75 3513 53.38 84.732
€ Ay, Morth wise 14-08-20

‘Pngl" Tme and de all G | H yat/ ShEEk A' Arab Hama ﬂ Graph [f;' Export Excel @, Report Criteria Q Go Back

v
sy rogre % ATS GRP Share of GRP on Channel Share of GRP on Total TV Typology s
-Week ld —
¢ 3.1/ -0 2 0055 106.19 30.43 5.43

5143 0o 59.00 18.97 2.99 Local varieties

sDuratio 8582 0048 75.65 .72 3.84 ‘Others Serial Pry
o 8517 D03 56.15 15.37 2.85 Local varieties
*Averag B9.9E 0029 54.98 18.78 2.85 ‘Others Serial Pra
*Reach TE.E3 00 81.50 26.55 5.03 ‘Others Serial Pra
o/ BB.47 D027 53.69 15.38 275 Local varieties
*Share B1.05  00:28 53.32 14.49 272 Local Varieties
s Jotal 8462 0052 88.64 3542 4.10 ‘Others Serial Pry
*ATS % (A : . BO.OG D047 70.00 2867 391 ‘Others Serial Prg
: 91.58 0027 34.19 9.81 1.58 Local Varieties

*ATS — 78.01  00:46 67.82 21.50 3.58 Others Serial Prg
*GRP -8 B5.20 D054 52.80 2552 4.37 ‘Others Serial Prg
7533 0027 45.04 13.95 2.64 Local Varieties

sohareoi Ghronchannel=2/,3/, = .. = | | gz2.44) 0024 31.92 1012 1.68 Local Varieties
sShare of GRP on Total TV = 4.32 82.09|  00:29 47.71 16.62 2.31 Local Varieties
B4.72 0029 47.67 14.67 2.45 Local Varieties

@385/ 0032 46.72 12.78 2.32 Localvarieties

0

—ar——ar—_ac
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Program Analysis: (KSA TV APR 2010)

January 3, 2011

Selected Survey
Egyypt Tw Ramadan 2010

Survey Details

Mediz; T
Market: Egypt
Population: 26,137 000

Target:

Total Population ||| @)

Samples: 5352
AUD (31100
Media Selection: i i

dia Selecti Media Selection

O Top | 10

% Selected Only
Analysis by:

* Date wize

™ &y, Date Wise

{7 Weekday wize H

0 2oy Weekday Wise AnaIySIS By

{7 Morth wize

7 Mg, Month wize

R 15 Mins Splt 15 Mins Split > If a program has an Hour duration for example, this
[T Level 1 only

[ Duration >= 5 Mins a the best tool to segment the viewership by 15 mins
Feriodl

Starting Date:
11-05-2010

Ending Date:
03-09-2010

Analyze

-
_ . - — 2 ———
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Program Grid:

January 5, 2011

Selected Survey
Egypt Ty Ramadan 2010

hedia: TV
harket: Egypt
Population: 26,137,000

Target:

Total Population H

Samples: 5352
AUD (%Y 100

Media Selection:
" Al Mecia
' Tap 10
% Selected only
Period:
Starting Date:
11-08-2010
Ending Date:
08-09-2010

Analyze

Program Grid

Channel List:

Channel Hame

Panarama &1 Drama
Melady Drama

Al Majd Quraan

Mile T Draima
Egypt Ch1

A Rahima

Nile Comedy

& Nass

A Mehwear

Al Hayat Series
Dream 2

Caira Drama
Panarama &1 Drama 2
A Gizhara Wa Llnas
Mooga Comedy
Egyat Ch2

ESC

ART Al Hekayat
Resala

Modern Sport

gtz

Al zaudia Liaran ty
Mile Drama 2

Cther Channgls
Melady drama 2

Melady Mavie

A

ﬂ Hetwork

H;
PANORAME,
MELCDY

fiflC

MTH

ERTU

OTH MAINSTREAM
MTH

EGYFT

MEHWAR

HAYAT

DREAM

OTH MUSIC
FANORAMA

TH COMMUNICATION
OTH MAINZTREAM
ERTL

ERTU

ART

ROTARNA,

WODERM

ART

MTH
CTH MARSTREAM

MWELCDY

|

Typ
G
Arabic Serial Drama and Comedy
Lrabic Serial Drama and Comedy
Feligious Channels

Lrabic Sevial Drama and Comedy
General comprehensive channel
Feligious Channels

Arahic Serial Drama and Comedy
General comprehensive channel
General comprehenzive channel
Arabic Serial Drama and Comedy
General comprehenzive channel
Arabic Serial Drama and Comedy
Arabic Serial Drama and Comedy
General comprehenzive channel
General comprehensive channel
General comprehenzive channel
General comprehensive channel
Arabic Serial Drama and Comedy
Feligious Channels

Sports Channels

Feligious Channelz

General comprehensive channel
Mavies Cthers

Cthers

Mavies Cthers

Mowvies Arabic

ology

ral compret channel

) Program List: | Click here to get programs for selected medias )

Program grid is used to see the flow of
viewership on different days. This will
give you breakup of different attributes
like rating, reach, share & total TV.

[ Showe Zero Reach Channels

Y| e | Reach
17198 |2427
14945 |2089
12272 12498
11249 1535
10178 {601
10108 |126D
34 92 1362
5512 G.19
5327 9 65
5134 G.16
45.39 5 51
39.72 6 41
35 .58 .56
13650 5.38
3555 2.94
35.02 5.30
2739 492
26.45 356
25,50 4 B3
2356 329
20.78 368
18.76 184
15.45 3.40
174 234
1724 246
1658 22

Showe Program Status

p
@
p

k| stots: |T




Export to excel

Program Grid: (Egypt TV Ramadan 2010)

January 5, 2011 Program Grid

Selected Survey Analysis By: Date wise [ Export Excel & Report Criteria Q Go Back

¢ Ramacan 2010 11-08-2010 WED 12-08-2010 THU 13-08-2010 FRI 14-08-2010 SAT 15-08-2010 SUN 16-08-2010 MON

Target:

Total Population H@

Analyze |

Copyright Fan Arab Research Ceanter



PARC - SEAS

-l -

Evaluation And Analysi

£
0
“
[}
£
0

=

Schedule

Program Analwsis

Octaber 20, 2010

Pragram typolopy = Tvpe of program {bamal Comeay/ Thriler.

& Go Back

Share of GRP on Total TV Typology

a2, Report Criteria

Share of GRP on Channel / Share of GRP on Total TV

Share of GRP on Channel

[F Export Excel

A measure of the total amount of the advertising exposures produced by a specific media vehicle or a media

schedule during a specific period of time. It is expressed in terms of the rating of a specific media vehicle (if
m only one is being used) or the sum of all the ratings of the vehicles included in a media schedule. It includes
5 any audience duplication and is equal to the reach of a media schedule multiplied by the average frequency
ﬂ“ , a:_,_mmnzma_:_m..

ATS = bcm_.mm.m time m._omsa_ _9.\ person on watching a the respective vwcmqm._ﬁ

SHARE% = Ratings obtained by the program*100 divided by the total ratings
consolidated in the same time intervals by all viewers of all other channels

Copyright Fan Arab Research Center

m AVERAGE RATING = It averages the ratings associated to all 15 minutes time intervals over which
B the program elapses. In case the program has more than one episode, this will be the mean
m ratings achieved by all these episodes.
g€ DURATION = Difference between start and end time
£ ENDTIME =Program endtime

[ =

il =

£l § START TIME = Program start time

al #




Media Trend Analysis:

October 21, 2010

Selected Survey

Flarket: 5
Fopulation: 2184 000

Tatget:

Total Fopulation . » IE
1

*Here you can view the trend of selected survey with other survey waves. User can analyze
GRP and Reach variation from the selected survey.

Media Trend Analysis

Channel List: (=)

Channel Hame
Total T

MBC 1

Ciher Channels
Al Rai TV

Al Wistan

MBC 2

Rotana Ciremsa
Fonoon

MBC £

Al Jazeers Sports
Hu gt Ty

MEC Action

Al Dhabl TW
MBC 3

Al Jazeerah

| &1 bastracar

Al fajd For Quraan

| &t srabis

Fox Movies

&) Hevpat

Loosbesi TH

LEC

lgra

MBC 1450
Scope

flelody ko e
Dream 2

Syria T
Tayoor Al Janns
ESC

Panorama Al Drama
Al Moz

Fotana Zaman
Al Anvvar

2TH MAIMETREAM
AL Ra)
FLAAAIT
[Sl=tes

FozT A0

F LR
hAEC
JAZEERA
LAASIT
B

AEL DHABI
PAEC

WA TEERA
bAEH AR
[OE N

fABC
RO T AP A,
Ha Y AT

DL &

FODT A,
ART

RAEIC

CTH MAINSTREARM
FAEL QD
DREARM
= S FS
ORDAR
ERTL
PANORAKMA
~.

RO 0
IR

Typeology

Zeneral comprehensive channsl
Cthers

Censral comprehsn : channel
ensral comprehsn channe

LArakic Serial Drama and Comedy
English language Entertainmeant
Sports Chianm
Genersl comprehensive channs!
Englizh language Entertainment
General comprehensive channest
S lesneile = LRl
and Foltical channels
Genersl comprehensive channed
Feligious Chanmels
[Mewes and Politics] channels
fiovies Arakbic
General comprehensive channest
Cenersl comprehen
iGerneral comprehens
Feligious Channels
fovies Arabic
Generasl comprehansive channest
hdoscies Arabic
sensral comprehensive channest
enersl comprehensive channed
mharnsls
Generasl comprehansive channest
rabic Serisl Drama and Comedy
ronorol comprochonoiec chommc
Wiovies Araki
Feligious Channels

arch Ceanter

Select All in
Channel List

2267
254 57
flins o
15482
157 .00
13573
[l e
102 B

i e
5505
S8 00
e
45 65

b ook b
2R &G A

T

I Peach
S .45
T 43
2544
26.09
23.08
i3 o
o
17 BT
11.26
313
10 .61
7.5
1043
513
i a5




Sample report

.. PARC - SEAS

SEAS

Schedule Evaluation And Analysis System

FPan Arab

duly 11, 2010 Media Trend Analysis Mg

Selected Survey Channels Saudi Tv Apl 2010 _Reach Saudi Tv Apr 2010 - GRP | Saudi Tv Jan 2009 - Reach

) b [Total Tw TEin a4
Il 1 23005
| Cther Chanpéls 284 A6
| &1 Arabig 12210
| 14595

0240

Target: 1da.57
12275

Total Fopulation M‘El | Rotana Cinems . g9y 10

Samples: 5 500 . . 81.20
ALID (%) 100 hbe Aetion . Hero
Saudi Channel 3 47 82

Analysis Ing ' ' | Al Jazeerah 34 87
FlorPp Ak Dhabi Tw s
Reach ;E!\.I i For Glurasn 67 02

[ 18hare on GRFP Tavoor & Jarns . 43 54

[ variations EMIGG = 31 68
Mbc hax 28 56

Compare with: Fee Atlem 4007
Saud| Tw Jap 2009 annggn 24 .40
Saudi Twv 2008 - 20.49
i 3 311z
audi Tw Mar 20049 X, i . 1564
audi Tv Apr " ! 2185
Saud| Tw May 20009 i . 2451
Sureey May 2009 - Apr 2 | X . 1229
Saudi Tv.un 2008 (] [Dubai _ 1061
|Nickelodeo . 16495

| Al bdehear : 168,12

| Spacetoon . 12 24

| &l Jazeera DocumertS . 2273

ENatiDnaI Seographic Ahu Chal . 17 28

| &1 Ectizadia . 12,52

:‘::IJI"JQI'I Tw 17T RR
| B3

ledlier Tw
Mlarket Saudi
Populstion: 8,250 000

Copyright Pan Arab Ressearch Center



=S

Media Schedule:

October 21, 20010

Selected Surveyw
Huresait Tw hlar 2010

Media: T+
Market: Kuresait
Population: 2184 000

Media Schedule

[P ]|

Optimization

5] Select Media by Time(

Diay Media

FPositionReacHRatint=EpotsPrice 5(000's)

(L Post Evaluation [ import Plan

seas

[ Export Excel

=7 Clear Plan [ save Plan

CGross Measures  Eff. Measures [(3+)

Target:

Total Fopulation s lil

Samples: 1 086
AUD (26X 100

Effective Frequency:

1 2|34 =

Analvsis bwv:
() wieek day wise
0 Lovg Day wise

My Media Plans

Calculate
[CIFrequency Distribution
Cummulative Result

[ BEvaluate

]

=

!

Cummulative Result

Reach (%6
Avdience (000
Gross Impr

ERPs

Average Freguency @
Total Spots

Budget ($000)

Exp. per $000

Cost per 000 (CPR)
Cost per Impr

Frequency Distribution

2

¢

This form allows user to evaluate customized media plans. The evaluation is possible by week day wise and average day wise.
As an input to this screen you have to select following

1.Target

The selection can be saved to “My Media plan” for your future analysis
The selected media plan can apply to any custom surveys create by the user and even with any custom targets

created by the user.

Copyright Fan Arab Research Center

2.Media - can be selected by weekday or by average day and with desired the time segments.
3.Week days — if the evaluation is in Week day basis
4. Effective Frequency — which will be 3 by default
5.Number of spots in each time segments




SCaAS

Optimization:

ANy =i Optimization
Selected Surnvey Channel List a Select Media by Time > Export Excel = Clear E save Entity
SELED U fEr 2RI Typologies Metwark tAedia Ciay Ciay Part Rating (2 Reach -~ |
T Seneral comprehensive channel RABC rMBC 1 Thursday 16 - 20 Hrs =.91 16.42
i Seneral comprehensive channel RABC rMBC 1 Thursday 20 - 22 Hrs 7 .41 11.268
Population: &,250,000 General comprehensive channel [R=Te [RI=T=] Thursday =22 - 24 Hrs S5z 11 .30
Seneral caomprehensive channel rBC rBEC 1 Thursday 24 - 30 Hrs =4 29 11 .53
Cnly movies darabic and foreign) [y =L MBC 2 Thursday 16 - 20 Hr= 180 3.a7
Target: Cnly movies Carabic and foreign? [X=T=] [X[=T=%-] Thursday 20 - 22 Hrs 222 .44
Total Population [v] Only movies (Arabic and foreign RABC rMBC 2 Thursday 22 - 24 Hrs = .56 477
Only movies (Arabic and foreign RABC rMBC 2 Thursday 24 - 30 Hrs .81 .39
Samples: 5,500 English language Enterainment (L=t BT 4 Thursday 16 - 20 Hr= 119 2,35
UE (3600 100 English language Entertainment [ =l= MBC 4 Thursday =0 - 22 Hrs 106 1.65 =
N Enalish language Entertainment rBC rBEIC 4 Thursday 22 - 24 Hrs 1 .82 220
Analysis by: English language Entertainment [R=Te [RI=T=et Thursday =4 - 30 Hrs 085 .09
& wieek day wise Kids and Teenagers Channels (1=t MBC 3 Thursday 16 - 20 Hrs oas 1 .54
S Avg Day wise Kids and Teenagers Channels MBC MBC = Thursday =0 - 22 Hr= os2 1.04
Kids and Teenagers Channels RABC MBC 3 Thursday 22 - 24 Hrs 063 073
GRP: o.oo Kids and Teenagers Channels rMBC mMBC 3 Thursday 24 - 30 Hrs o6 .45
SGeneral comprehensive channel rBC rBC 1 Friclay 16 - 20 Hrs ¥.a3 15.01
Reach: 30.00 SGeneral comprehensive channel rBC rBC 1 Friclay 20 - 22 Hrs T 13.05
Budget {(§): o.00 Seneral comprehensive channel rABC rBC 1 Friciay 22 - 24 Hrs a8.32 1221 1
Seneral caomprehensive channel rBC rBEC 1 Friciay 24 - 30 Hrs 258 10.37
My Entities Only movies (Arabic and foreign RABC rMBC 2 Fricay 16 - 20 Hrs 1.05 225
Only movies (Arabic and foreign RABC rMBC 2 Fricay 20 - 22 Hrs 1.50 =.59
Weeakdsy - test [V] Cnly movies (Srabic and foreign) [XI=T=] rMBC 2 Friciay 22 - 24 Hrs 164 267
Only movies Arabic and foreian rBC rBEC 2 Friciay 24 - 30 Hrs 176 S50z
English language Entertainment rBC rBEIC 4 Friciay 16 - 20 Hrs 0265 aFT
Cptimize Endlish language Entertainment rBC rABC 4 Friciay 20 - 22 Hrs o.s7 1.80
English language Entertainment RABC MBC 4 Fricay 22 - 24 Hrs 115 1.75
English language Entertainment RABC rMBC 4 Fricay 24 - 30 Hrs 055 1.80
Teenagers Channels RABC MBC 3 Fricay 16 - 20 Hrs 063 1.97
Teenagers Channels [R[=Te [RI=T=i Friciay 20 - 22 Hrs 045 114
Tt e P ——— P hAF— = Frictans B . ) i ][v,]

This form allows user to find most optimum media plan with the provided GRP or REACH or Budget. The optimized plan can be exported to
media plan for further media evaluation. The evaluation is possible by week day wise and average day wise.
As an input to this screen you have to select following
1.Target
2.Media - can be selected by weekday or by average day and with desired the time segments.
3.Week days — if the evaluation is in Week day basis
4.Any of the following factors
a.GRP
b.REACH
¢.BURGET
The selection can be saved to “My Entities” for your future analysis

The selected media plan can apply to any custom surveys created by the user and even with any custom
targets created by the user.

-opyright Fan Arab Ressarch Center
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seas

Other features:

Media selection:

Media selection from the media list will be easier as user can filter the media list by using typologies and networks.
Multiple column filters is also available. User can sort the list in both ascending and descending order of any list item.
GRP and Reach will also be visible in the selection screen itself. Multiple media can be selected by using shift key or by
using control key. Or a single click on “Select All” button from the top right corner of list will select and will deselect the
all listed media. Time Slots can be customized as 15 mins, 30 mins, 1 hour, 6 hours, 8 hours and 24 hours slots.

October 23, 2010 Analysis of Media Penetration
Selected Survey Channel List: [] Shaw Fero Reach Channels
Kurarait T Jun 2010
Channel Hame Hetwork | Twpolooay
hedia: TV
Market: Kurweait Fonoon FLIMICHC Arabic Serial Drama and Comedy
Population: 2,154 000 MBC Mz [yl=Ted hMovies Arakbic
A Haryat Ha AT General comprehensive channel
mec | :
Target: A hdehnear mAEH AR (Zeneral comprehensive channel
i Kuseeait T LA T Zeneral comprehensive channel
Total Fopulation -4 Iil Dream 2 DRE.2h Ceneral comprehensive channel

(yf (=¥
A

Samples: 405 Fo

AUD (25 100 Panorama Al Drama AR A AL, kic Setial Drama and Comedy

LBC FOT AR A General comprehensive channel
Dubai One DB 2| Engli=h language Ertertainment
Analysis by: Al Arabia hABZ Mews and Political channels
MBI 4 [y=Ted Engli=zh language Entertainment
® GRP Jazeera Sports Plus 1 JAZEER.AS, Sports Channels
(O Reach Ak Dhabi TV A8 DHABI General comprehensive channel
Rotana Zaman RO T AR o, hiovies Arabic
Al Mass EGYPT General comprehensive channel

Melody Mowvie hovies Arabic

General comprehensive channel
General comprehensive channel
General comprehensive channel

Time Selection:

x General comprehensive channel

@ Bry Time Med Ia Hids and Teenagers Channels

O By Day Parts Sports Channels

O wigek days S l h General comprehensive channel

O Week days + Time e eCtI O n Hids and Teenagers Channels

O Date + Time Religious Channels
Al dazeera Documentary JATEER.&, General comprehensive channel
Emirates T General comprehensive channel
A Anvyar Feligious Channels 977 2 .64
A hajdd For Gluraan Feligious Channels 9.352 1.72
Infinity Tw LB A MEDLS, CITY General comprehensive channel 9.29 2.05
21 hdanar CTH | 8 FAERICIk hlewnes and Poltical channels = =d i)

Analyze

A
i

Copyright Pan Arab Ressearch Center
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Al Jazeera Sports

MBC 1

%
a
o)
%

Copyright Fan Arab Research Center
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Most of analvsis reports can be analvze in graphs also. You can select anv tvpbe of charts as per vour reauirement.

Analysis of Media Penetration

Graphs




- ™
ggcrkmhael::ge targets and to S e a S

create nevy targets

Targets and Socio composition table: \ Click here to See socio

Target: composition table
You can select targets and also can be create and Total Population | v | 8
. t t t f f I . Samples: 5 600
Manage existing targets rrom any screen or analysis. ALID (% 100
ograp ] i position £ Expa c _ g‘
Factors and Options Sample ALID (%) ALID (000's) 1
Gender | ]
- Male 264 G4 62 1411.23
- Fenmale 1501 3852 804.21
Age of the respondent
- 15 - 19 years 35 368 189 61
- 20 - 24 years 41 994 2718
- 25 - 29 wyears 102 2504 54E.90
- 30 - 34 years [=1u] 14.79 32293
- 35 - 39 years =31 1586 246.32
- 40 - 44 Years 45 11.03 240.91
- 45 - 55 Years 34 8524 180.05
- Ower 55 Years 37 910 198.85 =
City
- Kuwyait 35 8.61 188.10
- Hawalli 145 F5.50 FT5.258
- Al Gahraa 23 715 156.19 Il Male
_ Al Farawanya a7 135 46837 M Female
- Ahmady 115 2883 B29. 67
- Mubarak 3 059 15.03
Nationality
- National 154 37 6 826.82
- Expat Arabs 261 63.85 139449
Monthly Household Income
- EBelow 200 ED 12 3.03 66.07|
- Z01-400 ED a0 1234 269.50
- 401-700 ED a5 2318 S06.32
- 70l1-1000 ED 52 2010 439 01
- 1001-2000 ED B2 1523 233270
- Z001-3000 FD 13 329 T1.95
- Ower 3000 KD = 1.14 2492
- Unspecified 95 2399 2384
Occupation of the respondent
- Self Employed 21 516 11273 Factor: Interview Date
- Ewmployed 226 S5.30 1207.74 E] E]
- Management =r 8.05 197 .69 » |

o B
A
Copyright Fan Arab Ressarch Center ™~
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In Depth- Main Screen

Schedule Evaluation And Analysis System

en

October 23, 2010 My Surveys . : : Data Availability

1 & Surveys 2
= [ 2010
Surveys "
y =l Ecpt
‘ Egypt Ty Aug 2010 - Ramadan Day 1-14
@ Eqypt Te Jul2010

Scre

i Manage Survey

- Dpen Suryey

'

In

K

@ Manage Targets @ Kuweatt Ty Aug 2010 - Ramaclan Day 1-18
& Kuwait Ty Jun 2010

@. Import Raw Survey Data ‘ Kusvait T May 2010

& Kuwstt Te Apr 2010

- 8 Wuwst TeMar 2010 v j _ _

B’ Export Data ' ezt Tv Feb 2010 # Tul A i!-‘u
‘ Kupeeait Tw Jan 2010 2010 2010 2010 mie i

In Depth — Ma

Import Rew Program Logs

w,ij‘x Import Data

| Exit Application 1 O Date
Surveys v v

Manage Survey

Open Survey

Ménage Targets'

Import Raw Survey Data

Import Raw Program Logs

Export Data

Import Data

Exit Application

2 2> My Surveys

3 > Data Availability

4 - Exit Button

=

Copyright Fan Arab Research Center



October 23,2010 e Today’s Date

Surveys

© Manage Survey —_____» Includes all the Surveys and an option of creating custom surveys as per the requirement
- Open Survey SR Opens the selected survey

0 Mansge Targets - » To Create new Targets in addition to the default ones for any specific market
@ import Raw Survey Dats ———— To |mp0rt bindlad Data from “ystem — : : : :

iy Surveys
& Surveys

=8 2010

= i Egcvpt

----- ' Eovpt Tw Aug 2010 - Ramadan Day 1-14

il Egrypt Tw Jul 2010 T
. BEcpt Tv Jun 2010
HoLrnrait

Huwyait Tw Aug 2010 - Ramadan Day 1-16

Fuswyait Tw Jun 2010

Fuwyait Tw bday 2010

Huwyait Tw Apr 2010

Huwyait Tw bdar 2010

Huweait Tw Felb 2010

Huwwait Tw Jan 2010 et

seas

&

' 'Screen

ain

|> .»

This Includes all the loaded Surveys +
Customized Surveys as per Markets,

Typology, Months and Year
sEgypt & KSA- Data Availability per month
«UAE & Kuwait- Data availability per 3 months

Last & months E

Bl <uevnct
M s-uot
M e

B =cvPT

This Includes all the loaded Surveys +
Customized Surveys as per Markets,
Typology, Months and Year

In Depth - M

2010 2010

>

Copyright Pan Arab Ressearch Center



Surveys

This option allows user to create custom surveys as
per their requirement. When user selects a market, SCAaS
oo Targets system will display available targets under that market

Import Raws Survey Data (targets are for a market and it will available

import Raw Program Logs universally in all custom surveys)

Export Data

N Manage Survey

QpEn Survey

<

rveys

Import Data

Click Manage Survey

I_,(w!}:ﬁ@b,..

Su

Exit Application

o
e Survey Name: Saudi Tv Ramadan 2010

anage

= Eoypt Tw Sug 2000 - Ramadan Day 1-14 Survey Tyne Bl El
b Equpt Tv Jul 2010 Survey Market: Saudi =
= Eopept T Jun 2010

NG Muweait fAvailable Population: B OSEHIEI]

. = Wuveait Ty Sug 2010 - Ramadan Day 1-16 . . . .
= fuvwat Tw Jun 2010 ’ Data Period: ’ - |
=P st T bay 2010
= Foeeesit Ty Apr 2010 Starting Date: 11-08-z2010 Cd-rmm-wyyw

= st Ty bdar 2010 . . . |
= Kuwait Tv Fekh 2010 Ending Date: 05-09-2010 Cold-mm-yyyy )

= Huwsit Tv Jen 2010 i

Main Screen/ M

¢
1
i
<
Z

Saudi Ty Sep 2010 - Ramdsan Day 1-14
Saudi Tw &g 2010 - Ramadan Day 1-14

Pvailable Targeis

Saudi

H=a Janmarin hlale

H=a July Sept 10 Female -
Saudi Tw Jun 2010 15-24 | Custom Creatlan
Saudi Ty May 2010 25 - 54

Kaasprls 35 Ower

Saudi Tw Lpr 2010 Mationals

Saudi Tv har 2010 Upper Class

Saudi Tw Feb 2010 v bdale Huwe

Saudi Ty Jan 2010 Female

Jan-marz01 0 outh

FHEEHEIEEIIIT Y

= Llae Tw Aug 2010 - Ramadan Day
= Lae Tv &pF 2010
s 200g
= S Saud
. Saudi Tv Dec 2009
Saudi Ty Mow 2009
Saudi Tv Oct 2009
Saudi Tv Sep-ramadan 2009
Saudi Tw &g 20049
Zaudi Tw Jul 2009

- =>-In Depth

Copyright Fan Arab Research Center



Surveys

Select a Market from the main screen “my surveys” which includes “ Manags Survey S e a S
the loaded Surveys + your Customized Surveys—> Open Surveys. YOu| . opensurve
will find : : :

Manage Target

Import Ravy Survey

My Surileys (Media Penetration/ Pfograrri Analeis/ Program Grid/ Media

Import Rawe Program Lo

Trend Analysis/ Media Schedule / Media Schedule Version 1)

Export Data

sSurvey Details (Name/ Type/ Market/ Population/ Sample/ Start & End Date)

Import Data

I_,(P!}Zﬁ@'a,

e Available Targets for the particular Market

Exit Application

Click Open Survey
January 5, 2011 Survey Name: Egypt Tv Ramadan 2010
Survey Type: TV

My Survey Survey Market: Egypt

L Media Penetration Population: 36,137,000

8] Fragram Analysis Sample: 5352

&) ProgramGrid Starting Date: 11-08-2010

[+ Media Trerd Anslysis Ending Date: 08-09-2010

18 MediaSchedils

l Audience Flow

.
s Egypt
Male
Female
Age 15-24
Ane 25-34
Age 35+

- 19 years
- 24 years
- 29 years
- 34 years
: 3 years
- 44 years
- 54 years
. Over b5 years

Target: Total Population - (5352} ~ Faclor: Age LILI

- In Depth — Main Screen/ Open Surveys< -

Copyright Fan Arab Research Center



My Survey => Open Surveys/ My Surveys/ Media Penetration

— Here you will find
o & Media Penetration v

eDate & Survey Details

sTarget/ Analysis By (GRP/Reach)/ Media Selection (All Media/ Top.../Selected Only)/ Time
Selection (By Time/By Day Parts/ Week Days/ Week Days + Time/ Date + Time)

E| Program Analysis

a Program Grid

[z= Medis Trand Analysis eChannel List (Channel Name/Network/Typology/GRP/Reach/Show Zero Reach Channels)

& Media Schedule

. Audience Flowy

oSlots (15 mins/ 30 mins/ 1 hr.....)

sAnalyze

a Penetra

e
Q
=
N
v
>
>
-
(Vo]
S~
v
S
Q
>
5.
5
0
-
Q
‘ (o
?
il g
rey
Q.
Q
(]
£

October 23, 2010

Selected Survey
Museeait Ty Wsee 2010

Media: T
Market: Kuveait
Population: 2 154 000

Talget:

Tatal Population  » ‘E

Zamples. Bdl
AUb e

Analysis lnve
(LCRP

( iReach

Media Selection:
() Al Media
(il
) Selected Only

Time Selaction:
() By Time
{ By Dy Parts
{ )W¥eek days
) Weskdays + Time
() Date * Time

Analysis of Media Penetration

Channel List:

Channel Hame
Total T

WEC 1

MBI 2

Rotana Cinemea
A Wstan

AlRai TY

Cther Channels

b Db TV
MBC Action
Melody Movie
MEBIC bax

Fox Movies
Kurerait TV

A Hayst

&l fmzeerah
Al Metraar
mBC 3

Dream 1

Mile: TV Drarre
Spacetoon
Fanorama 21 Drama
Dream 2
Rotana
Etnirates T
Show Time
Puwvait Sports Ch 3
Syria T

Al Srwar
LB

Fatafest

F=r

(¥ network

FLNCIOM
WBC

MEC

ABU DHABI
hBC
WELCDY
MBC
ROTAMNS
bRl T

HA AT
JATEERA
MEHAR
hEC

CREAM

TR
SPACETQOR
PARORARMA
DRESM
FOTANA
OTH LLAE

OSM (ORBIT SHOWTIME ME

LI T

Sy RIA

[ihiel

ROTANL

DUBA MEDES CITY
FRTI

[]8howe Zero Reach Channels

l Typology

tiovies Arabic
fovies Arabic
General comprehensive chanmel
CGeneral comprebensive channel
Others

orts Chann
Arsbic Serial Drams and Comedy
English langusge Entertainmernt
Mewes and Political channels
Genetal comprebensive channel
Enolizh [anguswe Entertainment
forvies Arabic
Movies Srabic
Movies Arabic
Genersl comprehensive channel
General comprehenszive channel
ez an Foltical channels
Genersl comprehensive channel
Hide and Teenacers Channels
General comprebenszive channel
Arabic Setial Drams s Comedy
Hiclzs and Teersgers Channels
Arakic Serial Drams snd Comedy
Cenersl comprehenzive channel
fiusic Channels
CGenersl comprebensive channel
JGenersl comprehensive chanrsl
Sports Channels
General comprehensive channe!
Religious Channels
General comprebensive channel

Family and Women Channels
(Ciemers] momerehensive channesl

Copyright Fan Arab Research Center
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Cctober 23, 2010

Survey Details secas

Selected Survey

Humaeait Ty hday 2010

Media: TV

Market: Kusit Analysis by

Population: 2,184,000 *GRP = Gross rating point- A measure of the total amount of the advertising exposures produced

by a specitic media vehicle or a media schedule during a specific period of time It Is expressed in terms of
Target: the rating of a sbecific media vehicle (if only one is being used) or the sum of all the ratinps of the vehicles
included in a media schedule. It includes any audience duplicatiop and Is equal to the reach of 3 media
schedule multiplied by the average freqguency of the schedule,

Total Population  » u

Samples: 5441
ALD (%100 sReach—> Estimate of the total universe of individuals who may receivie an advertiser’s messages. It
accounts for vehicle duplication

Analysis by:
@®GRP Media Selection by
O Reach s All Medi All the available selections in Channel Li

Media Selection: *To Top channels in terms of GRP/ Reach
O &l Media *Selected Only = Specific Channels can also be selected as per requirements

O Top
(%) Belected Only

Time Selection: Time Selection by
@ By Time s By Time => This help you to select as per time.
() By Day Parts * By Day Parts => This is Parc Daypart with 3 hours of each selection
() ek days s Week days -> This selection is as per the week days
O week days + Time » Week days + Time = This is as per the week days and their time interval
() Date + Time e Date + Time -> This is as per any desired date and its time interval

Copyright Pan Arab Research Center



< In Depth —Open Surveys / My Surveys/ Program Analys

s>

1

My Survey

1— Media Penetration

E| Frogram Analysis

a Program Grid

|z Media Trend Analysis

& Media Schedule

. Audience Flow

October 24, 2010

Selected Survey
Ruwait Ty Jun 2010

Medisc T
Market: Kuveait
Populstion: 21584 000

Target

Tatal Population » [E

Samples: 408
AUD 51400

Media Selection;
L Medis

Cifop
(%) Selected Only

Analysis by:
(o) Diste wise
() A Diste Wise
) Weekday wise
{3 Avn Weekday Wice
¢ ) Morth wize
3 frn Month wise

Perioik
Staring Date,
01-0e-2010
Ending Date:
0062010

= Open Surveys/ My Surveys/ Program Analysis

Here you will find

sDate & Survey Details

*Target/ Media Selection (All Media/ Top.../Selected Only)/ Analysis (by Date Wise/ Avg. Date wise/
Week day wise/ Avg. Weekday wise/ Month wise/ Avg. month wise) / Period (by Start/ End date)

eChannel List (Channel Name/Network/Typology/GRP/Reach/Show Zero Reach Channels)
oSlots (15 mins/ 30 mins/ 1 hr.....)

eAnalyze

Program Analysis

Channel List:

Channel Hame

Cther Channels
MBI 2
Rotana Cinema
AlRai TY
A iatan
&l Jazeerah
Farwarn
MBIC Wax
Al Havpat
MBIC Acfion
Al Wehvear
Kureesit T
Dream 2
Fox Movies
Panorama Al Drams
LB
Dubai One
Al Srabia
MBC 4

=
Ak Cthakd T
Rotans Zaman
Al Mazs
Melocy Movie
Iigra
Cuibai TS
Svria TY
Crrzam 1

~

[¥] Hetwork
EERA
L]

OTH MAINSTREAM

MBC
ROTANA
AL R
Lzl
JATEERL
FLINCON
MBC
HavaT
MEC
MEHWAR
ILIAIT
CREAM
ROTAMA
PAHORAME,
ROTAMA
CLBA

WEC

MBC

4B DHABI
F.OTanbs
EGYPT
WELCDY
ART

DUBA]

ES
DREAR
ERTU

Copyright Pan Arab Research Center

[]8how Zero Reach Channels

Povies Srabic
Miveies Arabic
General comprehensive channel
General comprehensive channel
Meyes and Polticsl channels
Arabic Serial Drama and Comedy
Povies Srabic
Genersl comprehensive channsl
English language Entertainmert
General comprehensive channel
General comprebensive channel
General comprebensive channel
tiovies Arabic
Arabic Serial Drams and Comedy
Cenersl comprehensive channel
Erglish language Entertainment
Mewvs and Poltical channels
Erilizh language Ertertainment

14
enersl comprebensive channel
Movies Srabic
eneral comprebensive channel
fdovies Arabic
Feligious Channels
Genersl comprehensive channel
General comprebensive channel
General comprehensive chanrel
General comprehensive chanrel

Wids and Teenagers Channels
T sk o P o el

A Program List: { G4k here to get programs for selscted mediss

seas




Octaber 24, 2010 Detailed examination of every aspect of a program to analyze its

-
4\ requirements and feasibility in view of the available resources b e 21 S
‘ Selected Survey _—

v Wusaait Ty Jun 2010

1

Media: T S u rvey Dgta l I]s ]
hlarket: Kuwait .
Populstion; 2,184,000

Media Selection by

ram Analys

Target: eAll Media => All the available selections in Channel List
*Top = Top channels in terms of GRP/ Reach
sSelected Only > Specific Channels can also be selected as per requirements.

Total Population  »

Samples: 405
ALD (3100

Media Selection:
() Al hedia
O Tap f
(%) Selected Only Analysis by

Analysis by: *Date Wise / Avg. Date Wise

® Date wise sWeekday Wise/ Avg. Weekday Wise

O svy. Uste wize * Month Wise/ Avg. Month Wise
() wizekday wise

(O Aoy, Wieekday Wise
(O orith wize

() Ay, Morth wise

Period: | Period by (dd-mm-yyyy)
Starting Date—= Period changes when Analysis choices chang

(o]
(@)
i
(a
i
‘'
>
Q
>
-
=)
(Vg
>
=3
M~
(7))
S
Q
>
i
&
 ang
Q
Q.
?
i o
ey
Q.

.m -08-2010 =Starting Date and Ending date is used as in when desired for viewing or reportin
Ending Date: purpose. (Date Wise/ Avg. Date wise)
30-06-2010 = Week day is used when we select Weekday Wise/ Ave. Weekday wise in Analysis Option,

=NMonth is used when we select Month Wise/ Ave. Month Wise in Ahalysis Optio

< InDe

=S
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Brief examination of some attributes program to analyze its .
requirements and feasibility in view of the available resources b e Zl S

January 5, 2011

d=>

5 Selected Survey
E Egypt Tw Ramadan 2010
‘ E Media: TV
| gn Market: Eqywpt
T Populstion: 26 137 000
a.
I
S Target: Media Selection by
g Tatal Populatian B sAll Media = All the available selections in Channel List
; Samples: 5 357 *Top = Top channels in terms of GRP/ Reach
W AUD (363 100 eSelected Only = Specific Channels can also be selected as per requirements.
> _ _
E Media Selection:
Al Medis
™~ = Top | 10
(7)) % Selected Only
5 Period:
> Staring Date:
; 11-08-2010
W Ending Date:
- 08-09-20M4
o
o Period by (dd-mm-yyyy)
] Period changes when Analysis choices change.
L= =2 Starting Date and Ending date is used as in when desired for viewing or reporting
'5‘_ purpose.
(]
o
E Analyze |

=S

Copyright Pan Arab Research Center



<:In Depth—Open Surveys /' My Surveys/ Program Grid=>

My Survey

January 5, 2011

Selected Survey
Egypt Ty Ra 2010

Por

Target;

Total Population BEI

- Open Surveys/ My Surveys/ Program Grid

Here you will find

eDate & Survey Details

eMedia Selection (All Media/ Top.../Selected Only) Period (by Start/ End date)

eAnalyze

Program Grid

Analysis By: Date wise [ﬁ Export Excel Q Repaort Criteria Gn Back

11-08-2010 WED 12-08-2010 THU 13-08-2010 FRI 14-08-2010 SAT 15-08-2010 SUN 16-08-2010 MON

19:10

19:40

Copyright Pan Arab Research Centar



My Survey -> Open Surveys/ My Surveys/ Media Trend Analysis

Here you will find

eDate & Survey Details

Sis

eTarget/ Analysis (by GRP/ Reach/ Share on GRP/ Variation}/ Compare (by Surveys/ Months/ Weeks/ Date)

eChannel List —>Channels — Channels/ Typology/ Network
- Typology — Typology/ GRP/ Reach
> Network — Network/ GRP/ Reach

sAnalyze

el aa Media Trend Analysis

Selected Survey
ait Tw Jun 2010

Channel List: (2 Channels {3 Tyl ies ) Metwark

Channel Hame i Hetwork | Typology

Medlia: TV Total T

Il Bt A Jezeera Sports |InzEER, Sports Channels

Populstion: 2 124 000 MBC 1 MEIC Gensral comprehensive channs
Cther Channesls OTH MAINSTRESM
WBC 2 WMBC

Target: Rotana Cinema RIOTARL, Movies Arakic

A Rai TY AL RA General comprehensive channe!
lation  « Iil

o
= g i

'_‘._‘.ap,_)(_‘o_\"
= HL@EhD s

o Al iatan HLR AT eneral comprehen : channel

&l Jazeerah IO ZEERS Mewes and Foltical channels
Faonoon FUMOON Arabic Serisl Drams and Comedy
MBI fela: MEIC hovies Arabic
Analysis hy: Al Hayat H&Y AT eneral comprehensive channel
BhE MBI Action MBIC English languscge Entertainment
: Al Mebar MEHWAR Gensral comprehensive channel

4ns

h

Lh

=

o =y
= e

Kiewesit T4 LR T Senersl comprehensive channel

= D
ia

momota b
a2 :

Ll

Dreatn 2 DREAM General comprehensive channe!
Fox Movies (RUS AR LS ol =
Pancrama Al Drama FANOR AR A Arabic Serial Drama and Comedy

m O in
-

LB RIOTARL, Sensral comprehensive channel
Duksi O DLIE AL Englizh larmusce Entertainmert
Al Arabia hMBIC Mewrs and Polticsl channels
MBC 4 MBIC Englizh langusce Entertainment
Jazeera Sports Plus 1 JATEERA Sports Channels

Aby Dhabi TV ABL DHaB General comprehenzive channel
Rotsing Zaman ROTANA, Movies Arshic

Al Nazs EGYPT General comprehensive channel
MELODY fimdes Arabic

lgra ART Religicus Channels

Dubai TY DB Gensral comprehensive channe!
Sytim TY SY RS General comprehensive channel
DREEARM General comprehensive channe|
ERTU General comprehensive channel
Hids arml Tesnagers Channels
Sports Channels

EE ]
B

D W mk Doy
g m S B

[P e e
B ohoooin N
WM =W

in

=

3 Ldoon ok
o3

£ OB W L O
h
i

< In-Depth =Open Surveys / My Surveys/ Media Trend Analy
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October 24, 20110 = ™
“Trend” effectively summarizes the figures of media parameters (GRP, b e a S

Selected Survey Reach, Share, etc)
Kurvsit Tv Jun 2010 for all surveyed channels in desired months.

s>

Si

Media; T
Market: Kuweait
Populstion: 2,184 000

Analy

Survey Details ] ]

Trend

Target:

Total Fopulation  » u

Samples: 408
ALD (% 100

1a

Analysis by

A"gSR'F’_F *GRP/ Reach/ Share on GRP/ Variations
Reach
[ 15hare an GRF
[ ]wariations

Compare by:
(®) Surveys Compare by
() honths sSurveys
O weeks *Months

O Date s\Weeks
Compare eDate
Saudi Tv Dec 2003
Saudi Tv Jan 2009
Saudi Ty 2009
| Saudi Tv Feb 2009
| Saudi Ty Mar 2009 By w*'\at to be compared, Choice changes by the char{g% in “%ompake byT optio+.
| Saudi Tv Apr 2009
| Saudi Tv May 2009
| Survey May 2009 - A
Saudi Tw Jun 2009
| Saudi Ty Jul 2009
Saudi T Aug 2009

T SRR T

Copyright Pan Arab Research Center
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M Medi h |
M‘y’ Sury gy -> Open Surveys/ My Surveys/ Media Schedule
Here you will find

1= Meclia Penetration eDate & Survey Details

E Frogram Analysis sTarget
eEffectiveFrequency | 1+ 2 [5 4 s

& Program Grid

eAnalysis by (Week Day wise/ Avg. Week Day wise)
|~ Media Trend Analysia «My Media Plans

eCalculate by (Frequency Distribution/ Cumulative Results

eMedia Schedule

¢Analysis

October 28, 2010 Media Schedule

Selected Sunvey l Fian-17 i_l ;] E'H,Select Media by Time ﬂ Optimization 1:, Post Bvaluation E_i_:' Import Plan [f_T_r' Export Excel 27 Clear Plan E Save Plan
Funesit T Apr 2010 Media PositionReackRatintSpotsPrice ${000'5) AD Type Impacl | . GeesMeeswes Bt Measuesppa s
s 'I:V : : . Reach(%): . . : :
Market: Kiwat . . . - Audience (0007
Populstior: 2,184,000 Gross Impr ;
GRPs
Averages Fregquency @
Total Spots -
Total Fopulation w IE Budget (F000)
Samples. 5p5 Exp. per $000 :
ALD (% 100 Cost per D00 (CPW
Zost per impr

Target

Frequency Distribution
Effective Fredquency:

TEREEE T

Analysis by
() Week day wise
() Avg Day wise

My Media Flans

Calcukne
[ | Frequency Distribution
Cummulative Result

e

0
9
]
©
(())
i o
9
(V]
O
O
Q
=
~
(7))
>
(4))
E
(V]
>
=
S~
(7))
>
(4]
>
(u
-
(Vo]
| o
Q
(o
¥
-
)
Q.
Q
(]
£
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Program or plan that identifies the media channels used in an S e a g
advertising campaign, and specifies insertion or broadcast dates, . .

positions, and duration of the messages.
Media Schedule

Eﬁ Select Media by Time 08

Day hedia FositionReactRatineSpotsPrice ${000's) AD

optitnization - l- Post Braluation E Import Plan [r;' Export Excel =7 Cleat Plan B Save Flan

hedule >

pelmpact Grozs Measures Eff. Measures (3+)
Reach (%) :

Aydience ('0007 :

Gross Impr

GRPs :

a Sc

Average Frequency .
Total Spots

Budget (H0007 :

Exp. per $000

Cost per 000 (CPRM)
Cost per Impr

[

Frequency Distribution

sSelect Media by Time
eOptimization. e :
*Post Evaluation
eImport Plan
eExport Excel
e(Clear Plan
eSave Plan

I«

Cummulative Result b

<-In Depth—Open Surveys / My Surveys/ Med




My Survey

Media Penetration

E Program Analysis

a Program Grid

|22 hiedia Trend Analysis

@ Media Schedule

. Audience Flo

Dctober 30, 2010

& In Depth—Open Surveys /My Surveys/ Audience Flow

Selected Survey
Saudi TV JUL 2010

Media TV
Market: Saudi
Populstion: & 250,000

Talget:

Total Population % |§|

Samples 5 200
AUD (%3 40

Calculate bv:
%) Date wize
{2 hieckdays
(1 This Survey

Show Values n
{*) Percentane
{ ) Ahsolutes

[ IShow Programs

Perind

a2z omn
03072010
a4.07 200
0507 2010
0607 oo
aF07 - 2mn
s f7 200
Ag.07-2mn
10072010
11-07.2010
1207200

R

=> Open Surveys/ My Surveys/ Audience Flow

Here you will find

eDate & Survey Details

eTarget

sCalculate by (Date Wise / Weekdays Wise / This Survey)

sShow Values in (Percentage / Absolutes)

*Period
¢ Analysis

Audience Flow

Channel List:

Channel Hame
Total T

MBEC 1

Cthers

Al &rabia

WIENZ 2

Saudi A Ch 1

A Bedays

WEIC Action
Rotans Cinema
MBC 4

Fonoan

Abu Dhabi TV
Teyoor A Janna
A| lazeera Sport +9
&| lazeerah

MBC 3

A Majdl

Spacetoon

Al Majd For Curaan
Zee Aflam

& Jazeera Sport 2
Melody Mowis

A&| lazeeta Spotts
Mickelodeon

MWBC Max

Saudi Charirnsl 2
Wanasah TY

Fox Movies

Sudan TV

Al Jazesra Sports World cup
A lareera Barasm
&| Ekhbariva TY
Mational Geographic Ak Dhabi
Al Ral Ty

Fataimst

(%) network

B

OTH MAINSTREAM
MBS

WBC
|

OTH S80I
BT
ROTARS
B
FUNODN
2B DHAEI
JORDAN
& FEERA
& ZEERA
MBI

o]
SPACETOON
rd 20D

TEE
JAZEERA
MELCDY
J&TEERA
OTH MAINSTREA M
MEC

Sl
MEC
ROTANA
SUDAN

& ZEERA
A ZEERA
SALDI

Copyright Fan Arab Research Center

[ ]Show Zero Reach Channels

| Twpology [ GRP
201676

] mprehel | &l 1

Othiers

Mews and Political channelz

hovies Arabic

General comprehensive channel

Genersl comprehensive channsl

Erglish langusge Entertainment

rovies Arabic

Englizh language Ertertainment

Arabic Zetial Drama and Comeddy

General comprehenzive channel

Hids and Teenagers Channelz

Sports Channels

Mews and Poltical channels

Kid= and Teenagers Channels

Religious Channels

Hid= and Tesnagers Channels

Religious Channels

Movies Arabic

Sports Channsls

ticvies Arabic

Sports Channels

Kids and Teenagers Channels

Movies Srabic

Spors Channels

Music Channels

hovies Arabic

eneral comprehensive channel

Sports Channsks

rduzic Channels

Mews and Poltical channels

usic Channels

Zeneral comprehensive channel

Famile and Winmen (Channels

LleaEE

seas

15 Mins

11
1
1



What is Audience Flow ??? S€Aas

eGain or loss of the audience during a broadcast program through turning on or.off the television or
through changing channels.

eMeasurement of the traffic behavior of the television household audience or the radio audience as
reported by the rating and measurement services. Every program has an audience flow that indicates
where the audience came from before the program and where they are going after the program. There
are three audience options:

¢(a) the listening or viewing audience who came from a preceding program on a competing
broadcast station

*(b) the audience who came from a preceding program on the same station

¢(c) the audience who turned on their radios or televisions for a specific program.

At the conclusion of a program these audience options are reversed, becoming

¢(a) the audience who will turn off their sets

*(b) the audience who will remain to watch or listen to the next program on the same station
*(c) the audience who will switch to another station. Audience flow data are important to the
advertiser whose message is positioned in the time period between two shows. The fact that
both shows have a high audience rating is not sufficient to assure that the message will be seen
or heard. It is also important to know if both programs share the same audience.

- v} . [
f F ! E
\ = ANl

A i S

i \ 4

< Audience Flow >

Lt
9 H

'-.-I:'-. L 4
IIL. III
. 3 g i

e 0 - Ilh-r q’f'f..
?ﬁ 1) L : ﬂ /
[ i b ]I
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seas

Example

>
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=S Lets go through some example seas

Lets try to
efind the most viewed channel in Egypt, with the Demographics breakup in June 20107?
Step 1

8 :: PARC - SEAS

SEAS

Schedule Evaluation And Analysis System

November 28, 2010 My Surveys

Drata Availability Last 6 morths W
& %ﬁrveys 7,500 ] sauot
=-[T8] 2010 5
. EGYPT
Surveys = gyt u

1 Manaoge Sursey

¢ Open Survey

Egypt T Oct 2010

Egypt Tv Ramadan 5,000 o
Egyypt Tw Jul 2010

Egypt Tw Jun 2010 H
Egyvpt Tw May 2010

Egypt T Apr 2010 2,500 1
Egypt T Mar 2010

Egypt Tv Fel 2010 H
Egypt Tv Jan 2010 i
Egypt Tv Jan - Jul 2010 -

. Manage Targets
a‘s Import Raw Survey Data
25 import Rasws Program Logs ﬂ
EL Export Data ! ! ! ‘
un T ot May Aua Sep
IEI- udi 2010 2010 2010 2010 2010 2010
- . Import Data @ Saudi Tv - Oct 2010
|

Saudi Tw - Jul 2010

Saudi Tv - Jun 2010
Saudi Tv - May 2010
Saudi Tv - Apr 2010
Saudi Tv - Mar 2010

S Double click the desired
Survey in this case Egypt
June 2010

Exit Application

< Examples 2

L 11111311 ¥R 11171311 17"

Beta “ersion: 5.0.9

Copyright Pan Arab Ressearch Center



8 :: PARC - SEAS

CSEAS

S"E-heilluile': Evaluation And Analysis System

November 28, 2010

My Survey

J—; hedia Penetration

E| Program &nalysis

% Program Grid

[z2  Media Trend Analysis

@ Media Schedule

. Audience Flowe

< Examples 2

Survey Name: Egyp_tT\t Jun 2010
Survey Type: T¥

Survey Market: Eoypt
Population: 26,137,000

Sample: 54973

Starting Date: 01-08-2010

Ending Date: 30-06-2010

Available Targets

S Egypt
fdale

Female

Age 15-24

Age 25-34

Age 35+

Female 20-54

hsle 15-34

=

&S Show Socio Demographics _' Manage Targets

Copyright Fan Arab Research Center

Fan Arab R

Lets first get in the

demographics
details

. 15 - 19 years
. 20 - 24 years
Bl 25 - 29 years
. 30 - 34 years
Bl 35 - 39 years

40 - 44 years
M 45 - 54 years
. Over 55 years

Target: Total Population - (5978) Factar: age [« ] [» ]




Gender

Target: Total Population - (5793)

52%

Factor: Gender [« ] [ ]

Occupation

Target: Total Population - (5793)

P Management

. Employed

. Self Employed

. Retirad/Not working
ll Housewife

] Student

Factor: Ccocupation E] E

Target: Total Population - (5793)

. North
M south
B vest

Factor: Region E] m

Target: Total Population - (5793)

—
L

- 19 years

o

- 24 years

i

- 29 years

- 34 years

A

- 39 years

- 44 years
- 49 years
- 54 years

vzl

mowm s s W oW N
= =]

o

and over

Factor:Age (4] [ ]

Monthly Household Income

. Less than 2000 SRS
M 2001-4000 SRS

| ] 4001-7000 SRS

I 7001-10000 SRS
B 10001-15000 SRS
M over 15000 SRs
M Unspecified

Target: Total Population - (579B#ctor: Manthly Househald Income [« ] [ ]

-

Target: Total Population - {(5793)

[ I Urban
l l Sub Urban

. Rural

Factor. Community (4 ] (]

< Examples 2

Education

Target: Total Population - (5793)

. Mo formal education
| ] some elementary
. Below intermediate
. University and above

Factar: Education (4 | (0]

Nationality

Target: Total Population - (5793)

I I Mational
. Expat Arabs

Factor: Nationality (4 ] [0 ]

VEREINEIN

Target: Total Population - (5793)

| | Single

. Married with children
- Married without children
. Other Status

Factor: Marital Status E E]

seas’

Copyright Fan Arab Research Center



< Examples/ Media Penetration 2~

i imelll ﬁ
Lets Analyze by GRP-> All Media—> By time!!! SeaASs

HNowvember 29, 2010

Selected Survey
Egwpt Tw Jun 2010
Mediz: T

Market: Ecrypt
Population: 26,137,000

Target:
Total Population

Samples: 5,878
AU (3% 100

Media Selection:
3 AN ez
O Top
&) Selected Cnky

Time Selection:

&) By Time

2 By Day Parts

0 wiisek days
Crwweek days + Time
2 Date + Time

November 29, 2010

Selected Survey
Eaypt Tv Jun 2010

Medis: T4
Market: Egypt
Population: 26,137,000

[] Show Zero Reach Channels Slots: 15 Mins ~

el Hame [F)| Hetwork )| Tvpologyw
1T
FereT General comprehensive channel
Rotana Cinema RoTaMe riovies arabic 11268 13 .53
Panorama &1 Drams ParoRamMe arabic Serial Drama and Comedy 111.51 1599
JSC Sports 2 1 TEERA, Sports Channels 105 65 1049
Al bajcd Guraan (EE=Y Religious Channels 6315 1085
JSC Sports +3 1o FEERA Sports Channels s0.0s .98
A1 Rahma OTH M INS TRE SR Feligious Channels 7=.71 1033
Al Mass EcvET Seneral comprehensive channel 7073 275
Eaypt Ch 1 ERTU General comprehensive channel 7066 1371
Mile Sports Ch T Sports Channels EERE .33
Dream 2 DRESI Seneral comprehensive channel sza7 =54
Al behiear FAEH 2R Seneral comprehensive channel 5211 =50
relody Movie RAEL SO rovies arabis 44 .01 s.a5
Modern Sport roDERM Sports Channels PERE] =55
MBS 2 s hiovies Arakic 22 .50 =.o7
Cairo Cinema OTH MOWIES rovies Arabic 26 .53 551
rile T+ Drama T ~rabic Serial Drama snd Comedy 25 a5 =75
Al Hayet Series HaraT 2rabic Serial Drama and Comedy 25 37 452
milody Drama hAEL D arabic Serial Drama and Comedy 2415 4.22
Pancrama &l Drama 2 ForoRAMS arabic Serial Drama and Comedy 22 .91 4.02
Al Hayat Cinemao Her o rovies arabic =1 .87 = 65
Panorama film FaroRrama riovies arabic 20 63 =62
MBS & ction s English lengusge Entertainment 1a7s 253
E=C ERTU General comprehensive channel 1367 ERE)
Mile Comedy T erabic Serial Drama and Comedy 1866 ERE]
Cther Channels OTH MAINSTRE &M Others 17 .55 =54
rloogs Comedy [(OTH bl 2 RS TRE Ahd [Seneral comprehensive channel 17 .19 =Rt
Mile Cinema LT riovies Arakic 17 .09 217
ART &1 Hekayat aRT arakic Serial Drama and Comedy 1574 ERL
Fox Movies ROT e, rorvies arabis 15 .45 CE]
Al Hayat 2 Heor o riusic Channels 1513 B
Mile (Life & Entertainment) T General comprehensive channel 1428 =52
[, aET & clicion 1= Sl 1= =7 > aa

Analysis of Media Penetration

ﬂ Highlight Criteria [ Filter Zero ﬂ Graph [f;' Export Excel q Report Criteria @ o Back

Analysis By: GRP

Channels 06:00 - 06:14 06:15 - 06:20 06:30 - 06:44 06:45 - 06:59 07:00 - 07:14 07:15 - 07:20 07:30 - 07:44 07:45 - 07:59 08:00 - 08:14 08:15 - 08:29 08:30.- 08:44 (*

Egyypt Ch 2 0.02 0.04 0.0z 0.02 0.02 0.02 0.00 0.00 0.00 0.00 0.00

Media Penetration by GRP = Lets select Egypt Ch. 2 = Analysis by GRP = Time Selection by Time—> Analyze

Copyright Pan Arab Research Center




November 29, 2010

Selected Survey
Egvpt Tw Jun 2010
rMedia: T

Market: Egyvpt
Fopulstion: 26,157,000

Targe
Total Population | s

Samples: 5,975
AUD (350 100

Analvsis bw:

= Selected Only

e Selectio
& By Time
0 By Davy Parts

O vweek davs

o wvweek days + Tirme
> Date + Time

November 29, 2010

Selacted Survey
Ecpypt Ty Jun 2010

Mediz: TV
Market: Eqyrt
Fopulation: 26,137 000

Ty o oo
[Seneral comprehensive channel
™ = h
Srsbic Serial Drams snd Comedsy

Egyet Ch 1 ERTL [=eneral comprehensive channel .
Rotans Cinsims ROT e Faceciss o akic 11268
A1 Msjcl Gurasn (W] Religious Channels E=RE
JSC Sports 2 A TEER.A =ports Channels [0S .55
A1 Rahma OTH M INETRESM Religious Channels 7s.71
N FAEHAR [Gernsrsl comprehsnsive channs 5= .11 =
Al Mass EcrPT [Seneral comprehensive channel 7073 =

= Sports Ch T =ports Channels EER= =
Dream 2 DRE.1 [=eneral comprehensive channel s=.17 =
JSC Sports +9 e TEER.A Sorts Channels =005 &
Melody Mowvie MEL OO racies Lrakic 44 .01 s
Kodern Sport kACDERM =ports Channels 4519 s
Mile Comecty T ~rakic Serial Drama and Comeey =56 = .
Al Hewst Series Hocv T e sioic Serial Drams smd Comsy =5 a7 4
RAslocly D sime MAEL OO e sioic Serial Drams smd Comsy =415 4
Panorams &1 Drams 2 P ORI 2rabic Serial Drams and Comedsy == a1 2
MBS 2 hASC hcsies Arabic =5 50 =
Mile T Drama T ~rakic Serial Drama and Comeedy =5 .45 =.
Cairo Cinsms OTH RMOWIES Faceciss o akic =6 59 =
ESC ERTLI [Seneral comprehensive channel eR=rd =
Mile (Life & Entertsinmment) T (Seneral comprehensive channel [a.=5 =
A1 Hayst Cineman H.oov e T racwies arakic =1 =7 =.
Pancrsams filim RENNTEEN RN Faceciss o akic =0 59 =
A1 Hayat 2 HoveT rusic Channels hs19 =
Roogs Comedy OTH hAIRNSTRESAR seneral comprehensive channel 713 =
Cther Channels OTH M INETRESM others 1752 =.
MBC 2 ction [S1=Ted Erclish lanousss Ertertainmsnt [1a.7s =
&l Jazeerah e TEER.A Fewes and Political channels o =
s ART Feligious Channels =557 =
Mile Cinema T racwies srakic 17 .02 =.
ART al Helemuat aET Seabie Serial Pwsmns s Comec = ra =

[[] Show Zero Reach Channsls

p
r

< Examples/ Media Penetration 2~

Analysis of Media Penetration

Analysis By: REACH

EHigIllightErilelm [ IFitter Zero ﬂﬁrapll

[x Export Excel o\ Report Criteri

@ (o Back

Channels. 0:00- 06:14 06:15 - 06:29 06:30 - 06:44 06:45 - 06:50 07:00 - 07:14 07:15.- 07:20 07:30- 07:44 O7:45- 07:50 08:00 - 08:14 08:15 - 08:20 08:30.- 08:44(*

Egymt Ch 2 0.02

004

Copyright Fan 2

rab Resaar
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November 29, 2010 Analysis of Media Penetration
Selected Survey Channel List: []show Zero Reach Channels Slots: PARC Dayparts -
Ecpypt T Jun 2010
Channel Hame Hetwork @ Typology @ GRP Reach 5
hedia: T4 Total TV [1528.74 99 .57 -~

Market: Egpypt
Population: 26,137 000

Er h 2

Target:

Total Population  w IE'

Samples: 5973
AUD (3100

Analysis by:
(3) GRP
. iReach
Media Selection:
(0 Al Media

Time Selection:
Ve

By Time
(%) By Doy Parts
T

Orwweek days + Time

© paio + Time Top 10 channels and by PARC Day Parts

| c
o
)
o
)
{))
g
i)
©
Q
=
8
Q.
S
(3]
b o
LU
J

[ Analvze _ _
November 29, 2010 Analysis of Media Penetration
Selected Strvey Analysis By: GRP 78] Highlight Criteria [ ]Filter Zero  fill Graph [ Export Excel S Report Criteria @ Go Back
Ecrypot T Jun 2010 hannels 0600 - 0859 Hrs 0900 - 1159 Hrs 1200 - 1559 Hrs 1600 - 1959 Hrs 2000 - 2159 Hrs 2200 - 2359 Hrs 2400 - 2959 Hrs  Total e
Media: T |
Market: Egyet Al Majd Qurasn 18.37 25.24 16.46 B.81 487 542 2.98 8315
Populstion: 26,137 000 Al Rahma 2.25 6.52 8149 16.53 1711 18.34 6.76 75.71
P Y. 1.75 516 g2.41 14.35 16.65 20.05 4.36 70.73
Al Hayat 0.28 1.28 15.48 4667 27.78 12.22 7.05 11375
Target: Rotara Cinema 0.23 1.76 15.08 21.21 2510 32.47 16.24] 11268
Total Pooulat Iil Egypt Ch 2 0.16 2.93 7.28 2084 29,61 67.21 478 14132
ntal Fopulation Panorama &1 Drama 0.10 212 14.90 4438 26.24 13.29 1047 111.51
Samples: 5975 JSC Sports +9 0.00 0.00 .98 24 67 13.51 32.50 0.49 80.05
210 (%100 JSC Sports 2 0.00 0.00 537 7266 .38 18.54 072 10568

|l
T
i
A
M

. : Copyright Pan Arab Ressearch Center



< Examples/ Program Analysis 2>~

November 29, 2010

Selected Survey
Egpypot To Jun 2010
Mecliz: T

Market: Egvit
Populstion: 26,137,000

Target:
Total Population

~[a=]
Samples: 5,975
AUD (%3 100

Media Selection:
0 Al Media
o Top
(&) Selected Only
Analysis bv:
(&) Date wise
3 Ao Date Wise
o vWeskday wise
O 2vg . Wieekday vWise
3 Month wise
K S Month wise

Period:
Starting Date
01-065-2010
Ending Date
30-06-2010

[ Analvze 1

er 29, 2010

Selected Survey
Egypt Tv Jun 2010
Mediz: T

Market: Ecyipt
FPopulstion: 26,137,000

Target:

Total Fopulation |~ Iil
Samples: 5975
AUD (36 100

Media Selection:
2N redia
o Top

=) Selected Onily
Analysis by:

) wieekday wise

O oeen weskday Waise
O month wvise

0 Aen. bdonth wise

Perios
Starting Date:
01-05-2010
Ending Date:
S0-05-2010

I Analvze ]

Program Analysis

Channel List:

nel Harne

[ Shows Tero Reach Channels

)| vwpoloay

)| cre

Reach

21 Havat [Seneral comprehensive channel .

Rotana Cinema raoies srakic 112 68
Paroraims &l Drams [2rabic Serial Drama and Comedy 111 .51

JSC Sports 2 =ports Channels 105 52

A1 Majd Ciurs@n Feligious Channels E515

JSC Sports +9 Sports Channels s0.05

21 Rahma (OTH RIS TRE SR Religious Channels 7571

Al Mass EcvPT [Seneral comprehensive channel 7075

Ecivit Chi ERTL (Gereral comprehensive chanmel 7066

Mile Sports Ch. FTT =ports Channels 5523 EReic)
Dream 2 CRE.~h [Seneral comprehensive channel 5517 R
Al Mehvear e R (Gereral comprehensive chanmel 5= .11 o 50
Mzlody Movie PAEL D rcvies arakic 4401 ER=E
todern Sport FACDERM =ports Channels 4519 5 56
MBC =2 [E1=Ted racevies arabic =2 .50 s a7
Cairo Cinema [OTH RO IES rcvies arakic 2559 [=.51
Mile T Drama T ~rabic Serial Drama and Comedy 25 a5 = 75
Al Hayat Series He T [2rabic Serial Drama and Comedy =5 =7 a4 52
Melody Drama PAEL D [~rabic Serial Drama and Comedy 2413 .22
Panorama &1 Drama 2 [EENS T XN ¥ TN ~rabic Serial Drama and Comedy == .91 4 02
A1 Hayvat Cinems o He T racevies arabic =1 a7 = 65
Panorama film ENSISTLEN ¥ N rcvies arakic 2059 .52
MBS & ction L=l English langusge Entertainment [1a7s = 55
EsSC ERTL (Gereral comprehensive chanmel 1967 s 15
Mile Comedy FTT [~rabic Serial Drama and Comedy 1266 s 1=
Cther Channels [OTH RIS TRE &R Crthers 17 .55 = 54
Mooos Comecdy (OTH FaINSTRE 2k (Gereral comprehensive chanmel [1719 = 55
Mile Cinema FTT rcvies arakic [17.09 2.7
ART &l Hekayst [aRT ~rabic Serial Drama and Comedy 1574 216
Fos Movies ROT .M racevies arabic [15. a5 L]
20 Havat 2 H.o e o rusic Channels 1513 =.51

A Program List: ¢ Ciick here to get programs for selected medias

Program Analysis

Show Program Status

Analysis By: Date wise all srapn [ Export Excel S Report Criteria &) Go Back
annels Program Hame Program Date Week Day | Starting Time  Ending Time Duration  Avg. Rating % Reach % Share % Total TW % | ATS 2%
=
Egiwpt ©h 2 18-06-2010 Friciany =123 2214 2505 I2.a7 ECKT a3 32 026
Egypt ©h 2 16-06-2010 WeHnesday 1759 1551 =255 2258 4559 s2.4s5 10000
Egypt ©h 2 20-06-2010 Sunday z2:29 23:20 z2.57 2357 33.85 5993 EER-T
Egypt Ch 2 19.06-2010 Saturday 230 2320 =1 .29 2238 2998 7a.55 as.19
Egypt ©h 2 20-06-2010 Sunday =1:24 E-RE] 19.01 2567 2545 a517 =029
Egypt ©h 2 24-06-2010 Thursday z2:29 2317 18.57 16.57 29.63 &3.67 10000
Egypt Ch 2 17062010 Thursdsay z2:30 z3:19 1879 1339 2934 5510 a5 a8
Egtpt ©h 2 18-06-2010 Friciay zo:02 oo: 32 18.50 3435 3828 aa.7s s3.865
Egypt G 2 16-06-2010 WEHneSday 16:51 17 17 .59 2288 4847 a7z 7688
Egypt ©h 2 16-06-2010 WWednesday 15:33 19:59 17.22 2255 34.58 5521 7s.28
Egypt Ch 2 139062010 Saturday z1:20 22186 1597 2238 27 66 a0.a3 7588
Egypt Ch 2 27-06-2010 Sunday z2: a2 2320 1583 16.08 zo43 Ta.a7 a7 22
Egypt ©h 2 12z-06-2010 Saturday z1:23 2217 15.58 1645 2057 =004 2463
Egypt ©h 2 230852010 Wednesday 2228 EERE 1510 15.38 2181 Fo.s1 as.19
Egypt ©h 2 24-06-2010 Thursday 1:20 2215 14.62 16.57 z5.21 T4.53 744
Egypt Ch 2 19.06-2010 Saturday Zzo:00 oo: 26 13.a5 2408 2677 a9.8s 5.9
Egtwpt ©h 2 1a-06-2010 racncay Z2:30 2318 13.39 1477 2105 ECRT 0.3
Egypt ©h 2 17-06-2010 Thursday 2122 2215 1358 1553 2513 o83 T2.2a
Egypt ©h 2 25052010 Friclay 18:00 1851 1347 13.55 32.60 41.58 a5 a5
Egypt Ch 2 20-06-2010 Sunday Zzo:00 oo:29 1299 2630 27 .95 24.08 4939
Egypt ©h 2 12z-06-2010 Saturday 2228 2321 12.53 1610 2264 7111 77 .84
Egypt ©h 2 14-06-2010 Monday 21:24 2215 1241 1477 1783 &3.50 =4.04
Egypt ©h 2 23062010 WWednesday 1:22 2214 11.45 14.04 1951 71.a8 =1.54
Egypt Ch 2 13062010 Sunday 14:z2 1514 1133 1273 =118 a1.0a a8 .59
Egypt Ch 2 2z.06-2010 Tuesdary z2:31 2319 1127 13.80 1860 7311 a2 .89
Egtwpt ©h 2 1z.06-2010 Saturday 1756 1851 11.02 11 .02 21 38 s1.55 10000
Egypt ©h 2 17-06-2010 Thursday 20:03 oo: =1 1062 21 03 2520 &0.25 s0.49
Egypt ©h 2 25-06-2010 honday 22:30 2317 10.33 1142 1444 TS.54 a2.91
Egypt Ch 2 25-06-2010 Fricay 16:53 17 4a 1013 1327 za.a7 44.z8 7680
Egypt Ch 2 Zza-06-2010 Thursdery zo:00 oo:29 .45 1980 za.07 a2 25 a7 .75
Egpt ©h 2 03-06-2010 Thursdsny z1:59 2206 .71 571 1102 79.07 10000 <
i< | =
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“ Nowvember 2, 2010 Program Analysis
|
| Selected Survey Analysis By: Date wise Ml Graph [ Export Excel S Report Criteria @ Go Back
‘ Saudi TV Jun 2010 Channels  Program Mame Program Date| Week Day Starting Time Ending Time  Duration Avg. Rating % Reach % Share % Total ™
1
Medlia: T [Sonas | b
Market: Saudi Al Faryah 07-06-2010 Mondary 22:27 23:06 00:40 6.32 6.82 11.807.77
Population: 8,250,000 [HEEER  07-06-2010 Monday 14:00 14:24 00:25 4.54 4.654 13.59 416
[NERER e 06-08-2010 Sunday 15:00 15:10 o011 4.50 4.50 16.67 7.01
ALA"Alam Haziby Al Lahza | 07-06-2010 Monday 14:56 14:59 00:04 4.44 4.44 13.812.18
Target: B EER S  07-06-2010 Monday 14:26 14:52 00:27 4.30 4.75 14.233.37
‘ m [FridayPrayer = 11-06-2010 Friday 12:12 12:59 00:48 4.24 4.93 20.64 3.80
o Total Population |58 Iil [MEwER e 07-06-2010 Monday 21:29 2722 o5 413 5.85 9.86 9.31
\m Samples: 5,793 ALA &lam Hazihy Al Lahza | 06-06-2010 Sunday 14:57 14:59 00:03 4.12 4.12 14.56 8.30
AUD (%3: 100 ESrEEESEEE  06-06-2010 Sunday 11:56 11:69 00:04 4.11 4.11 22.318.43
> ALA &lam Haziby Al Lahza | 03-06-2010 Thursday 14.56 14:59 00:04 4.08 a.08 15,897 5.57
LightMews = 04-06-2010 Friday 13:08 1311 00:06 4.03 4.03 16,53 5,83
o Media Selection: BRI EERE  06-06-2010 Sunday 14:27 14:64 00:28 3.96 4.59 14.431.81
m ) Al vedia LightMews  11-06-2010 Friday 13:00 1303 00:04 3.95 3.95 16.57 3.82
) Top Ebdaa‘at A'asrya 03-06-2010 Thursday 14:08 14:55 00:48 3.94 4.08 13.230.87
‘= @ Selected Only [HERER  05-06-2010 Sunday 21:00 21:55 00:56 3.88 563 11.14/0.53
Analysis by: Al A'Alam Hazihy AlLahza | 09-06-2010 | wiednesday 14:56 14:53 00:04 3.87 3.87 13.682.29
(@ Date wise EESTEEEEEEE  06-06-2010 Sunday 11:27 11:54 00:23 3.84 4.11 20.330.22
O Avg. Date Wise [MEWSE e 03-06-2010 Thursday 15:00 15:06 00:07 3.79 3.79 12.350.70
O wisekday wise |Friday Prayer | 04-06-2010 Friday 1215 13:05 00:51 3TE 5 66 19.41 913
83“’5&:"9?"‘135""‘139 [Amnidiaman S 11-06-2010 Friday 13:52 14:13 00:22 3.68 3.94 12.00 2.86
(] WSS - -
& Ao, Marth wise [HEWSI e 06-06-2010 Sunday 1200 1725 0026 3 AF 411 20 47 0.06
eS| 08-06-2010 | wiednesday 1300 1374 nn-24 35 407 1253 2 51
m _ |t Aala KholBat Al amaaa 11-0F-7010 Friday 1307 1350 oo 44 358 447 14460437
s Period: Al Sulta AlRaba'a | 06-06-2010 Sunday 20:43 20:58 0016 3.54 3.73 911 0.89
Starting Date: FEER  03-05-2010 Thursday 14:00 14:04 00:05 3.51 3.51 12.897.26
bD 01-06-2010 ALA"Alam Hazihy Al Lahza | 03-06-2010 Thursday 13:56 13:59 00:04 3.51 3.51 1342617
Ending Date: [HEWER e 06-06-2010 Sunday 20:00 20:41 00:42 3.45 4.20 9.99 2.00
o 11-06-2010 Ma'a Al Atebaa | 07-06-2010 tonday 20:57 21:27 00:31 3.41 4.43 5.661.18
Al Sulta Al Rabas | 02-06-2010 | Wwednesday 20:43 20:59 oo17 3.40 3.64 9.20 9.60
| S [Pantramea e 06-06-2010 Sunday 22:00 22:55 00:56 3.38 4.88 9.133.52
Q. EESEEEESERE  05-06-2010 | Wednesday 13:26 13:54 00:23 3.34 3.65 1039516
[ Analyze ] < | >
N
@ Here we can see the details of all the programs broadcasted on the channel, the break up goes like
_
o eProgram Date / Week Day
E eStarting / Ending Time
;3 eDuration
H 0, 0,
L *Avg. Rating %/ Reach % / Share % / Total TV
0,
*ATS % / ATS/ GRP
\l/ eShare of GRP on channel

eShare of GRP on Total TV

*Typology

We can send it to the Graph and Export to excel just by one click and also we can check what exactly we have
selected in brief by clicking Report Criteria.

Copyright Pan Arab Research Center




Extracting reports — Just one Click !!!

E3 Microsoft Excel - Book1

@] File Edit  Wiew Insert Format Tools Data  MWindow  Help Type a guestion for help
AR = | [ n_1] = o Fa I NEE SN A B R & i e | @100% - |@J iESavensImage '%ZOptions @About g Help !
i Calibri ~ 10 = $ % s %9 508 - S - A - !
Gl - e
A | B & ] [ E | F 5 H | I ] K M N ~
1 |Program Analysis =1
| 2 |Selected Survey: Egypt Tv Jun 2010 - [ Media: TV ]
| 3 |Market: Egypt - [ Population: 26,137,000 ]
Target: Total Population - [ Sample: 5378, AUD (%:): 100 ]
| 5 |Analysis By : Date wise
| & |Medlia : Selected Only
7 |Period : 01-06-2010 to 30-06-2010
Channels Program Hame Program Date |Week Day Starting TimgEnding Time |Duration Avi. Rating | Reach % Share % Total TV % [ATS % ATS GRP Sl
G/18/2010 Friday 22:27 2318 052 31.74 3247 4271 76.02 97.75 051 126.96
G6/18/2010 Friday 21:23 22:14 052 26.06 3247 33.97 53.32 50.26 042 104.24
G/LE/2010 Wednesday 17:52 13:51 053 22,83 22.88 4352 5248 100 Q53 9152
G/20/2010 Sunday 22:29 23:20 052 22.57 2367 33.85 69.93 9536 0:50 90.28
G5/19/2010 Saturday 22:30 23:20 051 21.29 2236 29.98 74.56 95,19 049 25.14
G/20/2010 Sunday 21:24 22:14 051 19.01 23.67 2246 23.17 20.29 041 76.03
6,/24/2010 Thursday 22:29 23:17 049 13.87 13.87 29.63 63.67 100 049 7548
G/17/2010 Thursday 22:30 23:19 050 13.79 19.39 29.34 66.1 96.28 042 75.15
Stad alneel G/L8/2010 Friday 20:02 0:32 4:31 13.5 34.35 33.28 59.75 5386 2:26 31455
G/16/2010 Wednesday 16:51 17:44 0:54 17.59 2228 4547 47.21 76.88 042 7036
Stad alneel G6/16/2010 Wednesday 15:33 19:59 4:27 17.22 2228 34.56 6621 7526 321 223 84
6192010 Saturday 21:20 22:16 057 16.97 2236 27 .66 50.83 75.BE 043 6786
G27/2010 Sunday 22:32 23:20 049 15.63 16.08 20,13 7987 97.22 042 6253
G/L2/2010 Saturday 21:23 22:17 055 15.58 16.46 20.57 50.04 94.63 052 62.31
G/23/2010 Wednesday 2228 2318 051 15.1 15.38 21.81 7051 93,19 0:50 s0.4
G/24/2010 Thursday 21:20 22:15 056 14.62 13.87 25.21 7483 77.44 043 5346
Stad slneel G/L9/2010 Saturday 20:00 0:26 4:27 1345 24.06 26.77 59.85 55.21 2:29 215.23
S/1A/2010 Menday 22:30 23:18 Q=19 13.39 11.77 21.05 Fo.ls 90.&3 014 53.541
G/L7/2010 Thursday 21:22 22:1%5 0:54 13.38 13.53 2613 7089 7224 0:39 5353
G/25/2010 Friday 13:00 1351 052 13.17 13.58 326 41.66 9F.98 0:50 5268
Stad Alneel G/20/2010 Sunday 20:00 0:29 4:30 12.99 26.3 27.96 94.08 4939 2:13 220.8
G/L2/2010 Saturday 2228 23:21 0:54 1253 1&6.1 2264 7111 77.24 042 S0.13
G/14/2010 Monday 21:24 22:15 052 1241 14.77 17.62 53.5 54.04 044 4965
G/23/2010 Wednesday 2122 22:14 053 1145 14.04 12.51 7128 51.54 043 458
G/13/2010 Sunday 14:22 15:14 053 11.33 12,79 3116 41.04 88.59 047 45.32
G/22/2010 Tuesday 22:31 23:19 042 11.27 13.6 13.6 7311 82,89 041 45.08
G/12/2010 Saturday 17:56 13:51 0:56 11.02 11.02 21.38 51.55 100 056 44.08
TE ST OO0 Thoured=ag OG0 f-= AT ] 1Nz FE Y ohorE EfNAG 1R 100 AT :
M 4 » M Total Pupulatlun,{ Sheetl £ Sheet2 / Sheet3 / |« | »

ippaw~ g | Autoshapes= N\ w [ O A Al o5 8] @& S - o - A - =

§ | li! Eéﬂ|EditTezt... |

e =~
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Selected Survey
Edypt Tv Ramadan 2010

Wedlia: T
Market: Eqypt
Papulation: 26,137 000

Target:

Total Population H

Samples: 5,352
AUD (%) 100
Media Selection:
" &l Media
' Top 10
¥ Selected Orly
Period:
Etarting Date:
11-08-2010
Ending Date;
(8-09-2010

Analyze

Program Grid

Channel List:

Channel Hame

Al Hayst

Panarama Al Drama
Melody Crama

A1 Majd Quraan

Mile T Drama
Eqypt Chi1

A&l Rahma

Mile Camedy

Al Mass

Al Mehwar

A&l Hayst Series
Dream 2

Cairo Drama
Pancrama Al Drama 2
&) Gahara Wa Alnas
Mooga Comedy
Egypt Ch 2

E5C

ART & Hekayat
Resala

Maodern Sport

Iegra

Al zaudia Liaran ty
Mile Drama 2

COther Channels
Meladdy dratna 2

Melacdy Movie

ﬂ Hetwork

PANCRAMA
MELODY

(il 0

TN

ERTU

(OTH MAINSTREAM
T

EGYPT

MEHIER

HAYAT

CREAM

(OTH MUSIC
PANCRAMA

T COMMUMICATION
(OTH MAINSTREAM
ERTU

ERTU

ART

ROTANA,

MiODERN

ART

T
(OTH MAINSTREAM

MELODY

ﬂ Typology

G impreh ]
Arabic Serial Drama and Comedy
Arabic Serial Drama and Comedy
Religious Channels

Arahic Serial Drama and Comedy
General comprehenzive channgl
Religious Channels

Arahic Serial Drama and Comedy
General comprehensive: channel
(3eneral comprehensive channgl
Arahic Serial Drama and Comedy
General comprehensive channgl
Arahic Serial Drama and Comedy
Arabic Serial Drama and Comedy
General comprehensive: channel
Genersl comprehensive channgl
General comprehenzive channgl
General comprehenzive channgl
Arahic Serial Drama and Comedy
Religious Channels

=pors Channels

Religious Channels

General comprehensive channel
Mavies Cthers

(Cthers

Mavies Cthers

Mavies Arabic

# ProgramList: { Glick here to get programs for selected medias )

[~ Show Zero Reach Channels

Y| o

296.49
171 56
14943
122.73
11243
101758
101 05
34.92
35,12
2327
a1.34
48.39
38.72
38.55
36.50
35.95
35.02
2739
26.43
25.50
2358
20,78
18.76
18.45
1741
17.24
16.55

Reach

G321
fi.41
£.56
5.38
.94
5.30
4.92
356
4.6d
3.29
.68
1.84
540
2.34
246
2.21

k| Stts: |T
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January 5, 2011 Program Grid

Selected Survey | Analysis By: Date wise @J ExportExcel & Report Criteria Q Go Back

Egrypt T Ramacian 11-08-2010 WED 12-08-2010 THU 13-08-2010 FRI 14-08-2010 SAT 15-08-2010 SUN 16-08-2010 MON

[olz
Period:

S r'!r':.-l

< Examples/ Program Grid—>

Analyze |

Here we can see the details of the programs broadcasted on the channel, on a particular Time Frame the break up
goes like

* For example the program flow from 11-08-2010 to 08-09-2010 at 19:35

*We can see the Rating flow, Reach flow, Share flow and Total TV Flow

We can send it to the Graph and Export to excel just by one click and also we can check what exactly we have
selected in brief by clicking Report Criteria.

Copyright Pan Arab Research Center
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Media Trend Analysis

Channel List: ()

I

| Typology

Channel Hame @l Hetwork | Reach
m Al Haryat HAY AT General comprehensive channel
o - Rotana Cinema FOTANA hovies Arabic
‘ m Panorama Al Drama PARNORAMA Arabic Serial Drama and Comedy
> JSC Sports 2 (JATEERA Sports Channels

I Ecrvpt T Jan 2010
I Ecrvit T Jan - Jul 201

Al hagjd Guraan
JSC Sports +3
Al Rahma

Al Mazz

Egqypt Ch1

Mile Sports Ch.
Dream 2

Al Mehwear
Melody Movie
Modern Sport
MBIC 2

Cairo Cinema
Mile T% Drama
Al Hayat Series
Melody Drama
Panorama &l Drama 2
Al Hayst CinemaO
Fanorama filin
MEBIC Action
ESC

Mile: Comedy
Cther Channels
Mooga Comedy
Mile Cinema
ART Al Hekayat
Faox Movies

Al Hayat 2

Mile (Lite & Entertainment)

lera
Cairo Drama

Al .laTeerah

b2,

JAZEERA

OTH MAINSTRE AN
EGYFT

ERTL

TR

DRE&M

MAEH AR
MELODY

MODERM

MBC

(OTH MOYIES

TR

Hay aT

MELCDY
FANCRAMA

Hay aT
FAMCRAMA

MBC

EFTL

TR

OTH MAINSTREAM
(OTH MAINSTREAM
TR

ART

ROTAMNA

Hay AT

TR

ART

(OTH MUSIC

Feligious Channels

Sparts Channels

Feligious Channels

General comprehensive channel
General comprehensive channel
Sports Channels

General comprehensive channel
General comprehensive channel
hovies Arabic

Sports Channels

hovies Arabic

hovies Arabic

Arabic Serial Drama and Comedy
Arabic Serial Drama and Comedy
Arabic Serial Drama and Comedy
Arabic Serial Drama and Comedy
hovies Arabic

favies Arakic

Englizh language Entertainment
General comprebensive channel
Arabic Serial Drama and Comedy
Cthers

General comprehensive channel
hovies Arabic

Arabic Setial Drama and Comedy
hovies Arabic

fusic Channels

General comprebensive channel
Religiouz Channels

Arabic Serial Drama and Comedy

—>Here we can see the Media Trend Analysis by comparing 2 or more surveys/ months/ Weeks or desired dates.
( EGYPT Jan 2010, EGYPT Feb 2010, EGYPT March 2010, EGYPT April 2010, EGYPT May 2010, EGYPT June 2010)
-> Analysis by GRP and/or Reach and/or Share on GRP and/or Variations will help us.

- We can then Export it to Excel and create a graph<

€= Examples/ Media Trend Anal

Copyright Fan Arab search Center



< Examples/ Audience Flow =

November 6, 2010

Selected Survey
Saudi TV Jun 2010

Media; TV
Market. Saudi
Population: & 250,000

Target:

Total Fopulation

Samples: 5733
AUD (%3 100

Calculate by:
(%) Date wize
() wizekdays
() This Survey

Show Values in
(®) Percentage
() Absolutes

[ show Programs

Period:
01-06-2010
02-06-2010
03-06-2010
04 ]
05-08-2010 —
06-08-2010

07-08-2010

08-06-2010

09-06-2010

10-06-2010

11-08-2010

19_NR-204 1 bt

Analyze

|

seas

TE|Highlight Criteria [ ]Filter Zero [ Export Excel S\ Report Criteria @ Go Bac

Audience Flow

Analysis On: Al Arabia

hannels

10:15 - 10:29 10:30 - 10:44 10:45 - 10:59 11:00 - 11:14 11:15 - 11:29 11:30 - 11:44 11:45 - 11:59 12:00 - 12:14 12:15 - 12:29 12:30 - 1"

Gainned from: MBC 2
Gainned from: A bajd
Gainned from: Al Ekhbariya T
Gainned from: Fonoon
Gainned from: 4l Bedaya
Gainned from: Gatar T
Gainned from: Others

Gainned from: Wanasah TY
Gainned from: Mickelodeon

Gainned from: Swwitched Mew: 0.47 0.51
Total Gained 0.47 0.51
Lozt to: WMBC 1
Lost tor Switched off 0.47 0.69
Tatal Lost 0.47 0.649
Continued: A Arabia 1.22 1.22 1.22 1.22 1.73 1.73 1.04 1.04 1.04 1.04
Total 1.22 1.69 1.22 1.73 1.73 1.73 1.04 1.04 1.04 1.04
Time segment carry-forsard rate 100.00 100.00 7219 100.00 100.00 100.00 6012 100.00 100.00 100.00
Time segment Gain rate 38.52 41.80
Time segment Loss rate 2781 39.88
Time segment Balance 3852 41.80
Time segmert Trend 38.52 41.80
Time segment Movement/change 38.52 27.81 41 .80 39.88
e
1< >

—>Here we can see the Audience Flow :

Calculating by : Date Wise / Weekdays / This Surveys
We can see Values in Percentage / Absolutes
Percentage-In terms of Percentage

Absolutes- In terms of approx. number of people
With period on 04-06-2010
(Here we have taken Al Arabia for Audience Flow)

T
]
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—>We can then Export it to Excel <

1
| ‘ | Media Trend Analysls ﬂ Graph E:‘ Export Excel Q@ Report Criteria @ Go Back
|
m Channels Egypt Tv Jun 2010 - Reach Egypt Tv Jun 2010 - GRP Egypt Tv Jan 2010 - Reach Egypt Tv Jan 2010 - GRP Eqgypt Tv Feb 201 i
|
m Al Haryat 19.49 113.75 28,79 128.97 28.99
o mm Egyypat Ch 2 19.47 141.82 29.85 qr. 7T 23.66
‘ m Panorama &l Drama 16.98 111.51 2457 129.08 23.93
> Egyypat Ch 1 13.71 Y0.66 2419 2411 20,48
— Rotana Cinema 13.59 112.68 15.97 80,98 15.84
m Al Majd Guraan 10.85 23.14 7.14a 41.11 G.7d
: J=c Sports 2 10.49 1058 .68 13.94 126.08 381
Al Rahima 10.33 7a.71 1062 G2.20 10.54
< Al Mehwar 9.80 A2.11 10.88 A6.A8 11.08
! Al MNazs 9.78 yo.73 11.96 G273 10.87
v Mile Sports Ch. 933 RE.23 8.29 24 41 Tr2
: Dream 2 2.64 2317 1063 55,33 10.93
m J=c Sports +9 R.46 B0.048 0.oo o.oo 0.00
-l Melody Movie .84 44.01 3.84 26.95 5210
| h Modern Sport A.46 43149 T.04 33.83 882
Mile Comedy 518 18.66 10148 2721 9.40
m Al Havyat Series 482 2837 754 44 82 F.92
@ hlelody Drama 422 2418 1.591 4.55 2.4
t Panarama &l Drama 2 402 22.91 R.87 3454 G.YT
b 2 387 29,50 2.66 37.68 8.26
w Mile Tv Drama 3.7a 25 445 F.Z25 33.80 a.79
E Cairo Cinema 3.51 26.59 2.05 10.36 1.95
E=c 318 19.67 F.28 26.30 F.RD
- U Mile (life & Entertainment) 2.82 14.26 1.86 9.42 316
(/)] Al Hayat Cineman 2. hf 21.87 0.oo o.oo 0.00
0 Panorama Film 262 20.69 1.24 10.29 1.71
3_ &1 Hayat 2 2 61 1614 .03 18.16 g.04
E Mooga Comedy 2.85 17.149 2.80 17.99 5.26
‘ Other Channels 2684 17.48 1.43 3.80 1.92
© Mbc Action 2483 19.75 3.99 19.93 3.64
>< I Iogra 2.44 13.A7 F.a0 18.78 G .46
Ilu Mile Cinema 217 17.09 1.85 14.40 2.48 J
Ok :
|
1
| |




E3 Microsoft Excel - Book1

_9 __‘4

{57 Fle Edit Wiew Insert Format  Jools Dats Window  Help Type a question for help (= _ @ X
J L_:i‘ H _é = | \j _l | ? Ql| r.'ﬁ e} 135 - f| £} > (M - iESaveAsImage 'FHEOptions Enbout g Help!
i Arial -12 -|[B]z W =8 % o % o8
m N - B Media Trend Analysis
o m=m A | B [ E D E F G A
| L Media Trend Analysis
> | 2 |Selected Survey: Egypt Tv Jun 2010 - [ Media: TV ]
s— | 3 |Market: Egypt - [ Population: 26,137,000 ]
m | 4 |Target: Total Population - [ Sample: 5978, AUD {%}: 100 ]
: | 5 |Analysis By: GRP, Reach
< Selected Surveys : Egypt Tv Jun 2010, Egypt Tw Jan 2010, Egypt Tw Feb 2010, Egypt Tv Mar 2010, Egypt Tw Apr 2010, Egypt Tv May 2010
| 7 |Channels Egypt Tv Jun 2010 - Reac|Egypt Ty Jun 2010 - GRP |Egypt Tv Jan 2010 - Reach Egypt Tw Jan 2010 - GRP Eqgvpt Tv Feb 20110 - Reach Egypt Tw Feby 2010 - GRP Eqgupt Tu
v | B |Total TV 299,57 1222.74 29,11 1657.16 299.05 1670.92
: | 9 |Al Hayat 1949 11375 2879 12397 28.99 1459.28
| 10 |Egypt Ch 2 1947 141.32 20,85 97.77 23.66 3331
m | 11 |Pancrama Al Drama 16.99 111.51 2457 122.08 23.93 298.7
| h 12 [Egyptch 1 1371 70.66 2419 24.11 2046 7251
h | 13 |Rotana Cinema 1359 112.63 15.97 20.98 15.84 293,71
| 14 |Al Majd Quraan 10.85 33.15 7.15 4111 6.78 46.1
m 15 |lscSports 2 1049 10563 13.24 126.08 381 12.21
i b | 16 |Al Rahma 10.33 75.71 10.62 62.2 10.54 6211
| 17 |Al Mehwar R 5211 10.88 56.58 11.08 62.22
t Al Mass 9.78 70.73 11.96 65.73 10.27 G2.6
m Nile Sports Ch. 9.33 66.23 .29 2441 7.72 36
Diream 2 .64 53.17 10.63 £5.33 10.93 61.35
E Jsc Sports +9 546 50,05 0 4] 0 4]
Ielady Mavie 5.85 44.01 3.54 26.95 5.1 3542
- Madern Sport 5.56 4319 7.05 3353 8.82 5687
w Mile Comedy 5.18 18.66 10.15 27.21 9.5 3l.24
0 Al Hayat Series 4.82 25.37 7.54 4482 6.92 35.26
f— Ielody Drama 4.22 2418 1.51 9.55 241 14.99
Q Panorama Al Drama 2 4.02 2291 587 34.54 6377 26.35 —
E b 2 3.97 295 .66 37.68 3.36 4363
| Nile Tv Drama 3.75 2545 6.25 335 5.79 3142
‘U Caira Cinema 3.51 26.59 2.05 10.36 1.95 1352
x ! Esc 3.18 19.67 6.23 26.3 6.6 27.74
I-IJ Mile {life & Entertainmer, 282 14.26 1.86 942 316 13.77
Al Hayat Cinemal 2,66 21.87 0 0 0 0
Panorama Film 262 20.69 1.39 10.29 171 12.44
Al Hayat 2 261 15.19 5.93 1216 5.84 2411
“ 2E A bAm s Cmrmacke 2 EC 1T 0 29 17T ad L= T e 17 !
4 4 » » ' Total Population / Sheetl £ Sheet2 f Sheet3 / |< | >
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November 29, 2010

Selected Survey
Egypt Tv Jun 2010

Medis: TV
harket: Egypt
Paopulation: 26,137 000

Target:

Total Population IE

Samples: 5878
ALD (%1100

Calculate by:
(¥) Date wize
() Weskdays
() This Survey

Show Values in
(%) Percentage
() Absolutes

03-06-2010
04-06-2010
05-06-2010 —
0B-08-2010
07-06-2010
08-05-2010
03-08-2010
10-06-2010
11-06-2010
12-0R-2N10

| £

[ Analyze

Audience Flow

Channel List:

Channel Hame
Taotal T

Riotana Cinema
Panorama Al Drama
JSC Sports 2

Al Majdd Quraan
JEC Sports +8

Al Rahima

Al Nazs

Egypt Ch 1

Mile Sports Ch.
Dream 2

Al Mehwear
Melody Movie
Modern Sport
MBC 2

Cairo Cinema

Mile: T Drama

Al Hayat Series
Melody Drama
Panorama Al Drama 2
Al Hayat Cineman
Panaratna film
MBIC &ction

ESC

Mile Comedy
Cther Channels
Mooga Comedy
Mile Cinema

ART &1 Hekayst
Fow Movies

Al Haryat 2

Mile (Lite & Entertainment)

1)

H& Y AT
ROTANA,
FANORAMA
AZEERA
[E el
[JATIEERA,
OTH MAIMNSTRELM
EGYFT
EF:TU

TR

DREAM
MEHVYAR
MELCDY
MODERM
MEC

(OTH MOYIES
TR

HAYAT
MELCD
FANORAMA
HAY AT
FANORAMA
MEC

EF:TU

TR

OTH MAINSTREAM
(OTH MAIMNSTRE M
TR

ART
ROTAMNE,
HAY AT

TR

LRT

[]Ehaw Zero Reach Channels

@ Typology

General comprehensive channel
Mavies Arabic

Arabic Serial Drama and Comedy
Sports Channels

Feligious Channels

Sports Channels

Feligious Channels

General comprehensive channel
(General comprehenszive channel
Sports Channels

General comprehensive channel
Genersl comprehensive channel
Mavies Arabic

Sports Channels

hovies Arabic

hovies Arabic

Arabic Serial Drama and Comedy
Arabic Serial Drama and Comedy
Arahic Serial Drama and Comedy
Arabic Serial Drama and Comedy
Mavies Arabic

hovies Arabic

English langusge Entettainment
(General comprehenszive channel
Arabic Serial Drama and Comedy
Cthers

(General comprehenszive channel
hovies Arabic

Arahic Serial Drama and Comedy
Mavies Arabic

husic Channels

Genersl comprehensive channel

R elivinn s Channelks

105 68
5315
50,05
7571
7073
70 E6
EE.23
2317
2211
4401
4319
29,50
26.59
25 45
25,37
2415
22.91
21.87
20,69
1975
1967
18 66
17.58
1713
17.03
1974
1548
1519
14.26
1257

Reach
9957

19.49
13.59
16.99
10.43
1082
546
10.33
9.75
13.71
9.33
064
9.50
5.83
5.56
3.97
5.51
3.75
4.62
4.22
4.02
2.66
2.62
2.53
315
5.15
2.54
2.55
217
2.16
1.99
2.61
2.02
2 44

13 Mins

0 - 0614
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il November 29, 2010

I Selected Survey

i Survey Details

Target selection & its details

Calculate Audience Flow by Date wise, Weekday Wise, The Survey

View the result in Percentage or Absolute ( approx. no. of people)

Period

01-06-2010

Desired period to be viewed, it changes with the
changes made in “Calculate by”.

< Examples/ Audience Flow =

19-08-210
10-06-2010



Audience Flow

Analysis On: Egypt Ch 2

seas

H Highlight Criteria [_]Filter Zero [x Export Excel Q Report Criteria @ Go Bac

Channels

16:00 - 16:14 16:15 - 16:29 16:30 - 16:44 16:45 - 16:50 17:00 - 17:14 17:15 - 17:29 17:30 - 17:44 17:45 - 17:59 18:00 - 18:14 18"

Gainned from: Lee Aflam

Gainned from: Mickelodeon
Gainned from; Mile (Life & Entertainment)
Gainned from: Cairo Cinema
Gainned fram: Panorama Al Drama
Gainned from; JSC Sports 2
Gainned from; Al Hayat Cineman
Gainned fram: Switched Mew
Tatal Gained

Lost to MBC 2

Lost tor Nile T Drama

Lost to: Al Hayat

Lost to: Modern Sport

Lost to: Egypt Ch

Lost to: Panorama Al Drama

Lost to; Cther Channels

Lost to JSC Sports 2

Lost to: Al Hayat Cineman

Lost tor Switched off

Tatal Lost

Continued: Eqypt Ch 2 0.26
Tatal 0.26
Time segment carry-forward rate 100.00

Time segment Gain rate
Time segment Loss rate
Time segment Balance
Time segment Trend

Time segment Movementichange

0.09

0.04

0.02
0.02
0.18
0.27
£9.23
34.62
307y
3.85
3.85
£5.39

018
018
0.04
0.04
33.33

BA.6T

66T

1.28
1.28

0.05
1.37
100.00
142222

142222
143232
143232

366
366

1.37
5.03
100.00
26715

26715
26715
26715

0.08

0.29 0.20

0.29 0.08 0.46

0.08

0.08

4.94 6.23 523 5.3

523 6.23 8.1 577
4a.21 100.00 100.00 100.00

8.77 1.53 .66

1.78

3.498 1.43 .66

3498 1.43 .66

786 1.43 8.66

Once we click Analyze, we get the breakup of audience flow depending
on “shown in Value Percentage or Absolutes”.




Analysis on : Egypt Ch 2

n
D
-
p

Channels Weekd ay Frid ay

Gainned from: Zee Aflam Viewers shifted from Zee Aflam to Egypt Ch 2

Gainned from; Nickelodeon Viewers Shifted from Nickelodeon to Egypt Ch 2

Gainned from: Mile (Life & Entertainmert)  Viewers Shifted from Nile (Life & Entertainment) to Egypt Ch 2
(ainned from; Cairo Cinema Viewers Shifted from Cairo Cinema to Egypt Ch 2

Gainned from: Panarama &1 Drama Viewers Shifted from Panorama Al Drama to Egypt Ch 2
Gainned from; JSC Sports 2 Viewers Shifted from JSC Sports 2 to Egypt Ch 2

(ainned from: &1 Hayat Cinemam Viewers Shifted from Al Hayat Cinema to Egypt Ch2
Gainned from; Switched Mew Viewers Switched New to Egypt Ch 2

Total Gaingd Total of all the Gained Viewers

Lot o MBC 2 Viewers Shifted from Egypt Ch 2 to MBC 2

Lost o Mile TV Drams Viewers Shifted from Egypt Ch 2 to Nile TV Drama

Lost o Al Hayst Viewers Shifted from Egypt Ch 2 to Al Hayat

Lost to: Madern Sport Viewers Shifted from Egypt Ch 2 to Modern Sport

Lost o Egypt Ch 1 Viewers Shifted from Egypt Ch 2 to Egypt Ch 1

Loat to: Panoraimsa Al Drama Viewers Shifted from Egypt Ch 2 to Panorama Al Drama
Lozt to: Other Channels Viewers Shifted from Egypt Ch 2 to Other Channels

Lozt to; J5C Sports 2 Viewers Shifted from Egypt Ch 2 to JSC Sports 2

Lost to; Al Hayst Cinemad Viewers Shifted from Egypt Ch 2 to Al Hayat Cinema

Lozt to; Switched off Viewers Switched off

Total Lost Total Number of Viewers lost

Cortinued: Egypt Ch 2 Total viewers who continued to watched at a stretch
Total Total Gain + Continued Viewers

Time sement carry-forward rate The percentage or absolute total gain or loss carried forward every 15 mins
Time segmert Gain rate Gain Rate as per Time Segment

Time segment Loss rate Loss Rate as per Time Segment

Time segment Balance Time Segment Gain rate — Time Segment Loss Rate

Time zegment Trend

Time segment Movement/change Time Segment Gain Rate + Time Segment Loss Rate

W

Flo

ience

O
3
<
N
0

< Examp

Copyright Pan Arab Research Center



E3 Microsoft Excel - Book1 EE

(B9 Fle Edit  Miew Insert Format  Tools  Data window  Help Type a question for belp = & X
! NSRS S TR SRR a8 8] 2B e : [ save s Imsge o= options [W]aboct § Help [
% % o wl 5%

¢ Calibri -0 -|B 5 uw
0ls - A

A T u | v | W | X | ¥ | z Al AB AC AD | AE AF
7 |Selected Weeks: Friday [Sample|
2 |Selected Channels: Egypt Ch 2

|

9 |Channels A0:30 - 10244 [10:45 - 10:5% [11:00 - 11214 1115 - 11:29 (11230 - 11:44 [ 11:45 - 1159 [12:00 - 12214 [12:15 - 12:29 |12:30 - 12244 [12:45 - 12:59 [13:00 - 13214 [13:15 - 13:29 |[13:30 - 13:4
| 10 |Gainned from: ESC
| 11 |Gainned from: Nile TV Drama
| 12 |Gainned from: Egypt Ch 1 1 1 1 2 1
| 13 |Gainned from: Zee Aflam

14 |Gainned from: Nickelodeon
15 |Gainned from: Nile {Life & Entery]

| 16 |Gainned from: Cairo Cinema

| 17 |Gainned from: Panorama Al Dra

| 18 |Gainned from:JSCSports 2

| 19 |Gainnad from: Al Hayat Cinemal]

| 20 |Gainned from: Switched Mew 2 2 1 1 1 1 1

| 21 |Total Gained 2 1 2 1 1 2 1 3 2

22 |Lostto: MBC 2

Lostto: MNile TV Drama

Lost to: Al Hayat

Lost to: Modern Sport

| 26 |Lostto: Egypt Ch 1 3
27 |Lostto: Panorama Al Drama

28 |Lostto: Other Channels

29 |Lostto: Al Hayat Cinemal

30 |Lost to: Switched off

31 |Total Lost

32 [Continued: Egypt Ch 2 4

33 |Total & =3

34 [Time segment carry-forward rat 100 83.33 50 80 100 83.33 100 100 75 4

35 [Time segment Gain rate S0 1667 33.33 20 20 S0 300 S0

36 |Time segment Loss rate 1567 50 20 50 100 100 25 &

37 [Time segment Balance S0 20 300 25

38 [Time segment Trend S0 20 300 25

39 [Time segment Movemeant/changd S0 33.34 £3.33 40 20 50 100 150 300 75 =

< Examples/ Audience Flow =
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Glossary= = = = = = = = = = = =@ SCAaASs

AT == === = o oo .

It is the average of minutes seen by each individual who has seen the event. It is only used for the ‘TV by time’ media vehicles

Audience- - - - - - °
Number of people (000’s) within the target group reading/viewing/ listening to each media

Average number of eXposures - - - - - - - - - - - - - e e — = - )
The avg. number of exposure represents the number of times on the average, that each individual member of the defined target group has an
opportunity to see the ad.

This figure gives the number of people (in 000’s) available within each analysis category specified by the user.

Contribution % ~ =~~~ " T T T T T T T T T T T T T T T S mmmmmmmmmmmmmms i
The contribution % is the ratio of the audience of a given media title within the analyzed target group, in relation to its total audience in the whole
universe.

Cost-per-thousand impressions (CPM) = = = = = = = = - - - o o o e e - °
Cost to achieve every thousand impressions using a particular vehicle or schedule

Effectivereach —— == -=-=-—--=----- - - S m s momomo——m—-o-e- -®
The percent of the target exposed to an advertising schedule some minimum number of times or more in order for the message to have some
measurable impact on the audience

Frequency distribution- - - - - - ___________ - Y
The number of times a person, household, or member of a target market is exposed to a media vehicle or an advertiser's media schedule within a given
period of time. This number is usually expressed as an average frequency (the average number of exposures during the time period) or as a frequency
distribution (the number of people exposed once, twice, three times, etc.

A measure of the total amount of the advertising exposures produced by a specific media vehicle or a media schedule during a specific period of time. It is
expressed in terms of the rating of a specific media vehicle (if only one is being used) or the sum of all the ratings of the vehicles included in a media
schedule. It includes any audience duplication and is equal to the reach of a media schedule multiplied by the average frequency of the schedule.

Horizontal percentage

Copyright Pan Arab Research Center



Maximum exposure limit
This is highest frequency level above which the user considers that his ad has attained saturation level in the mind of the consumer and its
effect has become marginal.

Media weight - - - === - - - - o e oo
A measure of amount of advertising media used in an advertising campaign. It can be expressed in terms of dollar amounts, gross rating
points, circulation data, or other means.

Minimum exposure limit-——-------=---==--—---""“-"“-“--"—"“-"“"“"“-“- " —-—— - ---———-
This is the lowest frequency level below which the user considers that his ad would have a negligible effect on the consumers.

People meter — - - - - - -°

ATV audience rating measurement device. It is a box attached to the TV set, accompanied by a hand-held device similar to a channel
selector. Viewers push a button every time they watch TV record their actual viewing.

Programmereach ---------------------"---"—"—--—~—"—-" -~ —~—- - - - —--——- - °

The overall “ gross’ reach attained within the total duration of the programme counting the total number of people who have seen any
number of segments of the programme.

The sequence position foe each media with the target group. Media are ranked on the basis of the CPM, the lower the CPM the higher the
rank, or alternatively on the basis of the reach, the higher the reach the higher the rank is.

Rating ------- - e — o
The audience size of a particular vehicle expressed as a percentage of a given population. One rating point is equivalent to one percent of a
particular population or base.

Reach —===========------- - - e m o - - -------

Estimate of the total universe of individuals who may receive an advertiser’s messages. It accounts for vehicle duplication

Reach %

Audience of one media or a schedule of several media expressed as % of the total target group

Target group -—--------- """ - e m e m—————— - - -®

Size that is a part of the population (in 000’s), which fulfils the target group conditions of selection

Total Budget ~~ =~~~ T T T T T T T TS S mmmmmmmmmmm e i

This represents the total cost off the proposed alternative advertising schedule of one or more media entries.

Copyright Fan Arab Research Center




Total impressions (TTLIMP) o ®
As a result of placing several ads in a single media or placing one ad in several media; in view of the overlap of their
respective audience.

Unitcost ~ =~ "7 "7 T T T T T T T T T T T T T T T T T T T T T T T m T m e i
Gross cost for a single insertion expressed in US SO00’s.

Universe ~ 7" T T T T T T T S T T T T T Tm T T o m e m T i
Size that is equivalent to the total population (in 000’s)

V% ~~ Tt T e ¢
Vertical percentage

LY (=Y 31l -5 *
Individual publications or broadcasting programs in each media category, such as ‘Mbc’ or ‘Star world’

Waste % ~ = "7 T T T T T T T T T T T T T T T T T T T T T T T T T m e °

This is the percentage of reach achieved upon using a vehicle but which is not within the required target group, say for using
X magazines to reach a certain target of women. If the user inserts four spots with a total population being 600,000, with the
women count at 350,000. So the wasted percentage would be the men’s population i.e. 250,000/600,00 = 41.6%. It means
the advertisement is used only to hit a target of 58.4% of the total population.
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